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Introduction
	Projective techniques are often used in social science research to help uncover findings in areas where those researched are thought to be reluctant or unable to expose their thoughts and feelings via more straight forward questioning techniques. These techniques are based on the phenomenon of projection. It should possible to study people values, motions, emotions and needs by somehow getting them to project these internal states on to external objects. In these techniques relatively indefinite and unstructured stimuli are provided to the subject and he/she is asked to structured them in any way they likes, in doing so they unconsciously projects their own.  
	The Oxford University press dictionary of psychology (Colman 2001): Defined projective techniques as “any of a variety of personality tests in which the respondent gives free responses to a series of stimuli such as inkblots, pictures or incomplete sentences. Such tests are based loosely on the psychoanalytic concept of projection, the assumption being that respondents project unconscious aspects of their personalities on to the test items and reveal them in their responses". 
Projective techniques and their application represent a point of significant intersection for psychoanalytic theory, clinical psychology, social psychology, and cultural anthropology. These instruments include a wide array of materials, instructions, and interpretative rules, but in spite of this diversity, there are certain common qualities that distinguish them from other personality measures, such as inventories, ratings, or situational tests.
The most distinctive feature of a technique concerns the presentation to the subject of a task that is relatively unstructured. This lack of structure involves ambiguous or vaguely defined stimuli and a relatively unrestricted set of response alternatives by means of which the subject may assign meaning to the stimulus material. It is generally assumed that in the process of choosing between the many alternatives for structuring or interpreting the ambiguous stimulus material, the subject reveals significant and fundamental aspects of himself. Ordinarily such devices are considered to be particularly responsive to latent or unconscious components of the person, and consistently there is a minimum of subject awareness concerning the purpose of the test. The response data are typically profuse and often involve fantasy or imaginary creations. The instruments are highly multidimensional; that is, they are intended to provide information concerning a large number of personality dimensions.
Projective techniques
· Allow the subject to respond to vague or ambiguous stimuli with their own impressions
· Assumption - subject will project his unconscious needs, motives and conflicts on to the neutral stimulus
· Unstructured personality measures in which a person is shown a series of ambiguous stimuli
· Pictures
· Inkblots
· Incomplete drawings 

Historical development 
· Psychoanalysis
· Sigmund Freud's theory of dreams and technique of dream interpretation
· World war II there were comparable developments in the area of personality testing with projective techniques receiving the most prominent attention
· The society for projective techniques was formed 
· In unstructured, Ambiguous situation where do not have structured data
· Unwilling or unable to answer a question or unaware of their own thoughts, opinions or feelings
·  Undesirable to ask a direct question on sensitive topic
In a projective test, an individual “supplies structure to unstructured stimuli in a manner consistent with the individual’s own unique pattern of conscious and unconscious needs, fears, desires, impulses, conflicts, and ways of perceiving and responding.”
  When to use?
·  In unstructured, Ambiguous situation where do not have structured data
· Unwilling or unable to answer a question or unaware of their own thoughts, opinions or feelings
·  Undesirable to ask a direct question on sensitive topic

Essential features 
· Individuals must impose their own structure which is meaningful
· Stimulus material is unstructured
· Indirect (disguised) method
· Freedom of response
· Interpretation is broad and complex
Assumptions of projective techniques
· The more unstructured the stimuli, the more examinees reveal about their personality.
· Projection is greater to stimulus material that is similar to the examinee.
· Every response provides meaning for personality analysis.
· There is an “unconscious.”
· Subjects are unaware of what they disclose.
How Do Projective Test Work?
In many projective tests, the participant is shown an ambiguous image and then asked to give the first response that comes to mind. The key to projective tests is the ambiguity of the stimuli. According to the theory behind such tests, clearly defined questions result in answers that are carefully crafted by the conscious mind. By providing the participant with a question or stimulus that is not clear, the underlying and unconscious motivations or attitudes are revealed.
Types of projective techniques
· Association technique - Rorschach Inkblot, word association test
· Construction techniques -  TAT
· Completion techniques - Sentence completion
· Choice or ordering techniques 
· Expressive techniques - Role plays

Association techniques 
These techniques require the subjects to respond in the presentation of a stimulus the first thing that comes to mind
Rorschach inkblot technique 
The Rorschach test also known as the Rorschach inkblot test, the Rorschach technique or simply the inkblot test. It is a psychological test in which subjects' perceptions of inkblots are recorded and then analyzed using psychological interpretation, complex algorithms, or both. Some psychologists use this test to examine a person's personality characteristics and emotional functioning. It has been employed to detect underlying thought disorder, especially in cases where patients are reluctant to describe their thinking processes openly. The test is named after its creator, Swiss psychologist Hermann Rorschach.
History of Rorschach Inkblot Test
Using interpretation of "ambiguous designs" to assess an individual's personality is an idea that goes back to Leonardo da Vinci and Botticelli. Interpretation of inkblots was central to a game, Gobolinks, from the late 19th century. Rorschach's, however, was the first systematic approach of this kind. 
It has been suggested that Rorschach's use of inkblots may have been inspired by German doctor Justinus Kerner who, in 1857, had published a popular book of poems, each of which was inspired by an accidental inkblot. French psychologist Alfred Binet had also experimented with inkblots as a creativity test, and, after the turn of the century, psychological experiments where inkblots were utilized multiplied, with aims such as studying imagination and consciousness. 
After studying 300 mental patients and 100 control subjects, in 1921 Rorschach wrote his book Psychodiagnostik, which was to form the basis of the inkblot test (after experimenting with several hundred inkblots, he selected a set of ten for their diagnostic value), but he died the following year. Although he had served as Vice President of the Swiss Psychoanalytic Society, Rorschach had difficulty in publishing the book and it attracted little attention when it first appeared. 
After Rorschach's death, the original test scoring system was improved by Samuel Beck, Bruno Klopfer and others. John E. Exner summarized some of these later developments in the comprehensive system, at the same time trying to make the scoring more statistically rigorous. Some systems are based on the psychoanalytic concept of object relations. The Exner system remains very popular in the United States, while in Europe other methods sometimes dominate, such as that described in the textbook by Evald Bohm, which is closer to the original Rorschach system and rooted more deeply in the original psychoanalysis principles. 
Rorschach never intended the inkblots to be used as a general personality test, but developed them as a tool for the diagnosis of schizophrenia. It was not until 1939 that the test was used as a projective test of personality, a use of which Rorschach had always been skeptical. Interviewed in 2012 for a BBC Radio 4 documentary, Rita Signer, curator of the Rorschach Archives in Bern, Switzerland, suggested that far from being random or chance designs, each of the blots selected by Rorschach for his test had been meticulously designed to be as ambiguous and "conflicted" as possible. 
Method of Rorschach Inkblot Test
The tester and subject typically sit next to each other at a table, with the tester slightly behind the subject. This is to facilitate a "relaxed but controlled atmosphere". There are ten official inkblots, each printed on a separate white card, approximately 18x24 cm in size. Each of the blots has near perfect bilateral symmetry. Five inkblots are of black ink, two are of black and red ink and three are multicolored, on a white background. After the test subject has seen and responded to all of the inkblots (free association phase), the tester then presents them again one at a time in a set sequence for the subject to study: the subject is asked to note where he sees what he originally saw and what makes it look like that (inquiry phase). The subject is usually asked to hold the cards and may rotate them. Whether the cards are rotated and other related factors such as whether permission to rotate them is asked, may expose personality traits and normally contributes to the assessment. As the subject is examining the inkblots, the psychologist writes down everything the subject says or does, no matter how trivial. Analysis of responses is recorded by the test administrator using tabulation and scoring sheet and if required, a separate location chart. 
The underlying assumption is that an individual will class external stimuli based on person-specific perceptual sets, and including needs, base motives, conflicts, and that this clustering process is representative of the process used in real-life situations. Methods of interpretation differ. Rorschach scoring systems have been described as a system of pegs on which to hang one's knowledge of personality. 
Administration of the test to a group of subjects, by means of projected images, has also occasionally been performed, but mainly for research rather than diagnostic purposes. 
Test administration is not to be confused with test interpretation
The interpretation of a Rorschach record is a complex process. It requires a wealth of knowledge concerning personality dynamics generally as well as considerable experience with the Rorschach method specifically. Proficiency as a Rorschach administrator can be gained within a few months. However, even those who are able and qualified to become Rorschach interpreters usually remain in a "learning stage" for a number of years. 
Features or categories
The interpretation of the Rorschach test is not based primarily on the contents of the response, i.e., what the individual sees in the inkblot (the content). In fact, the contents of the response are only a comparatively small portion of a broader cluster of variables that are used to interpret the Rorschach data: for instance, information is provided by the time taken before providing a response for a card can be significant (taking a long time can indicate "shock" on the card) as well as by any comments the subject may make in addition to providing a direct response. 
In particular, information about determinants (the aspects of the inkblots that triggered the response, such as form and color) and location (which details of the inkblots triggered the response) is often considered more important than content, although there is contrasting evidence. "Popularity" and "originality" of responses can also be considered as basic dimensions in the analysis. 
Content
Content is classified in terms of "human", "nature", "animal", "abstract", etc., as well as for statistical popularity (or, conversely, originality). More than any other feature in the test, content response can be controlled consciously by the subject, and may be elicited by very disparate factors, which makes it difficult to use content alone to draw any conclusions about the subject's personality; with certain individuals, content responses may potentially be interpreted directly, and some information can at times be obtained by analyzing thematic trends in the whole set of content responses (which is only feasible when several responses are available), but in general content cannot be analyzed outside of the context of the entire test record. 
Location
The basis for the response is usually the whole inkblot, a detail (either a commonly or an uncommonly selected one), or the negative space around or within the inkblot. 
Determinants
Systems for Rorschach scoring generally include a concept of "determinants": these are the factors that contribute to establish the similarity between the inkblot and the subject's content response about it, and they can represent certain basic experiential-perceptual attitudes, showing aspects of the way a subject perceives the world. Rorschach's original work used only form, color and movement; currently, another major determinant considered is shading, which was inadvertently introduced by poor printing of the inkblots (which originally featured uniform saturation), and subsequently recognized as significant by Rorschach himself. 
Form is the most common determinant, and is related to intellectual processes; color responses often provide direct insight into emotional life. Shading and movement have been considered more ambiguously, both in definition and interpretation: Rorschach originally disregarded shading (which was originally not even present on the cards, being a result of the print process), and he considered movement as only actual experiencing of motion, while others have widened the scope of this determinant, taking it to mean that the subject sees something "going on".
More than one determinant can contribute to the formation of the subject's percept, and fusion of two determinants is taken into account, while also assessing which of the two constituted the primary contributor (e.g. "form-color" implies a more refined control of impulse than "color-form"). It is, indeed, from the relation and balance among determinants that personality can be most readily inferred. 
Scoring pattern of Rorschach Inkblot Test
	Dimension 
	Type 

	Location (where the perception was seen)
	1.Whole (W) – The whole inkblot was used

	
	2. Common detail (D) – A common or well defined part of the inkblot was used

	
	3. Unusual detail (Dd) – An unusual or poorly defined part of the inkblot was used

	Determinant (what feature of the inkblot determined the response)
	1.Form (F) – The shape or outline of the blot determined the response 

	
	2. Movement (M, FM, m) – Movement was seen 

	
	3. Color (C) – Color played a role in determining the response 

	
	4. Shading (T) –Shading features played a role in determining the response 

	Form quality (to what extent the response matched the stimulus properties of the inkblot)

	1. F+ or + : Percept matched stimulus properties of the inkblot in an exceptionally good way

2. F : Percept matched stimulus properties of the inkblot

3. F- or - : Percept matched stimulus properties of the inkblot poorly





Important characteristics of Rorschach Inkblot Test
· The individual is asked by a highly skilled examiner to respond to different inkblots varying shapes and colours
· Relatively unstructured
· Inkblots are vague & ambiguous and allows full play of the subjects reacts and responses
· More useful for clinical than research because of the high skill required 
[image: https://encrypted-tbn1.gstatic.com/images?q=tbn:ANd9GcSf-UzaxGIvaU1DWkoGhIwsUcimSKFCRaCoBN-tBVUlbuy12QeppQ][image: http://www.conchacaraballo.es/s/cc_images/cache_2434412750.jpg?t=1361728829]
 Word association technique
· It is a simple technique devised by Galton in 1879
· Present a number of words and the  person is asked to indicate the first thought that comes to mind
· Most frequently used technique and is especially useful for identifying respondents’ personalities, vocabulary, behaviour, etc..
· Typically, both the subject’s association and reaction time to each word are recorded
· Speed and content of response is important for judgment 
· Ability to project their subjective thoughts and perceptions
· Investigate how semantic information is stored in memory
· Subjects are asked to give as many meanings as possible
Purpose: Infer possible disturbances and areas of conflict from an individual’s response to words
Construction technique
Construct or create a more elaborate and complete story based on series of pictures.The main focus is on product of subject and one of the important construction technique is Thematic Apperception Test.

Thematic Apperception Test 
The Thematic Apperception Test (TAT) is a projective psychological test. Proponents of this technique assert that a person's responses reveal underlying motives, concerns, and the way they see the social world through the stories they make up about ambiguous pictures of people. Historically, it has been among the most widely researched, taught, and used of such tests. 
History of TAT
The TAT was developed during the 1930s by the American psychologist Henry A. Murray and lay psychoanalyst Christiana D. Morgan at the Harvard Clinic at Harvard University. A widely held belief is that the idea for the TAT emerged from a question asked by one of Murray's undergraduate students, Cecilia Roberts. She reported that when her son was ill, he spent the day making up stories about images in magazines and she asked Murray if pictures could be employed in a clinical setting to explore the underlying dynamics of personality.
Murray wanted to use a measure that would reveal information about the whole person but found the contemporary tests of his time lacking in this regard. Therefore, he created the TAT. The rationale behind the technique is that people tend to interpret ambiguous situations in accordance with their own past experiences and current motivations, which may be conscious or unconscious. Murray reasoned that by asking people to tell a story about a picture, their defenses to the examiner would be lowered as they would not realize the sensitive personal information they were divulging by creating the story. 
Murray and Morgan spent the 1930s selecting pictures from illustrative magazines and developing the test. After 3 versions of the test (Series A, Series B, and Series C), Morgan and Murray decided on the final set of pictures, Series D, which remains in use today.[3] Although she was given first authorship on the first published paper about the TAT in 1935, Morgan did not receive authorship credit on the final published instrument. Reportedly, her role in the creation of the TAT was primarily in the selection and editing of the images, but due to the primacy of the name on the original publication the majority of written inquiries about the TAT were addressed to her; since most of these letters included questions that she could not answer, she requested that her name be removed from future authorship. 
After World War II, the TAT was adopted more broadly by psychoanalysts and clinicians to evaluate emotionally disturbed patients. Later, in the 1970s, the Human Potential Movement encouraged psychologists to use the TAT to help their clients understand themselves better and stimulate personal growth
Procedure of TAT
The TAT is popularly known as the picture interpretation technique because it uses a series of provocative yet ambiguous pictures about which the subject is asked to tell a story. The TAT manual provides the administration instructions used by Murray, although these procedures are commonly altered. The subject is asked to tell as dramatic a story as they can for each picture presented, including the following:
· What has led up to the event shown
· What is happening at the moment
· What the characters are feeling and thinking
· What the outcome of the story was
If these elements are omitted, particularly for children or individuals of low cognitive abilities, the evaluator may ask the subject about them directly. Otherwise, the examiner is to avoid interjecting and should not answer questions about the content of the pictures. The examiner records stories verbatim for later interpretation.
The complete version of the test contains 32 picture cards. Some of the cards show male figures, some female, some both male and female figures, some of ambiguous gender, some adults, some children, and some show no human figures at all. One card is completely blank and is used to elicit both a scene and a story about the given scene from the storyteller. Although the cards were originally designed to be matched to the subject in terms of age and gender, any card may be used with any subject. Murray hypothesized that stories would yield better information about a client if the majority of cards administered featured a character similar in age and gender to the client. 
Although Murray recommended using 20 cards, most practitioners choose a set of between 8 and 12 selected cards, either using cards that they feel are generally useful, or that they believe will encourage the subject's expression of emotional conflicts relevant to their specific history and situation. However, the examiner should aim to select a variety of cards in order to get a more global perspective of the storyteller and to avoid confirmation bias (i.e., finding only what you are looking for). Many of the TAT drawing consists set of themes such as success and failure, competition and jealousy, feeling about relationships, aggression and sexuality. These are usually depicted through picture cards.
Use of the TAT with children
Instructions should be modified in accordance with their age and vocabulary-for the use with children, the TAT cards that have the highest number of interpretable responses and the lowest numbers of responses are the following: a) In order of usefulness: 7GF, 18GF, 3GF, and 8GF.   b) Least helpful cards are 19,18BM, 11 and 12BG (Bellak and Abrams, 1997) 
TAT to children ages 8-11 yrs old : 1, 3BM,7GF, 8BM, 12M, 13B, 14, 17BM (Obsrzutand Boleik 1968). TAT for adolescents: 1, 2, 5, 7GF, 12F, 12M, 15, 17BM, 18BM, 18GF. Children and adolescents of either gender: 1, 2, 3BM, 4, 5, 6BM, 7GF, 8BM (Teglasi1993). (Bellak) SENIOR APPERCEPTION TECHNIQUE(SAT) - for elderly individuals for over 65years of age. 
Scoring of TAT
The Psychological Corporation For each of the scoring categories, practitioners should abbreviate their observations about the person. In some sections, practitioners are asked to indicate the levels of importance or strength for the per by putting one check (mere presence of characteristics),two checks (moderate) or three checks (strong).The entire scoring and interpretation procedure typically takes a half-hour. 
H.A Murray, 1943 scoring the TAT involves evaluating the following five different aspects of the stories: 
The Hero - Scoring for the hero involves identifying who is central Need of the Hero. For Murray, it was also character(s) in the story critical to identify the needs, motives and desire of the hero. 
Identifying the presses - A press refer to any important environmental factor that may influence or interfere with the need of the hero .Example: (parents or boss), (the lock on the door is broken) 
Scoring for themes - Scoring for themes in TAT stories involves noting the nature of the interplay and conflict between the needs and presses, the types of emotion elicited by  Scoring for this conflict, and the way the conflict is resolved. 
Outcome - Scoring for the outcome of the story involves analyzing how the stories end by noting a happy versus unhappy ending and assessing the extent to which the ending is controlled by the strengths of the hero and forces in the environment. 
Interpretation of TAT
1. Nomothetic Interpretation refers to the practice of establishing norms for answer from subjects in specific age, gender, racial, or educational level groups and then measuring a given subject’s responses against those norms.
2. Idiographic Interpretation refers to evaluating the unique features of the subject’s view of the world and relationships. Most psychologists would classify the TAT is better suited to idiographic than nomothetic interpretations 
In interpreting the responses of the TAT, the examiners typically focus their attention on one of the three (3) areas: The content of the stories that the subject tells; the feeling or the tone of the stories; the subject’s behavior apart from responses. These behavior may include: Verbal Remarks (e.g. comments about feeling stressed by situation or not being good story teller) as well as Nonverbal Actions or Signs (e.g. blushing stammering, fidgeting in the chair, difficulties making an eye contact with the examiner, etc.) 
The story content usually reveals the subject’s attitudes, fantasies, wishes, inner conflicts, and view of the outside world. The story structure typically reflects the subject’s feelings, assumptions about the world, and an underlying attitude of optimism or pessimism. 
The 3 Levels of Interpretations suggest by Bellak & Abram, 1997 are: Descriptive Level- it is the mere repeat of the story, Interpretative Level- It extends the descriptive level by an alteration of it [if one does the X, then the outcome will be Y.]. Diagnostic Level- It is the further extension I that interference is made about the client.

Example in given picture: 
[image: http://image.slidesharecdn.com/thematicapperceptiontest-130525210736-phpapp01/95/thematic-apperception-test-26-638.jpg?cb=1369534180]
Descriptive level (the boy is practicing to increase his competence.) - Interpretative level (If one practice, then he or she will improve.) - Diagnostic level (The client has a high need for achievement with a high level of self- efficacy. 
Results of TAT
The results of the TAT must be interpreted in the context of the subject’s personal history, age, sex, level of education, occupation, racial or ethnic identification first language, and other characteristics that may be important.“Normal” results are difficult. 
The results of the Thematic Apperception Test are difficult to generalize. The results are often subjective and do not use any formal type of scoring system. However, a close analysis of the stories told by the subject normally gives the tester a decent idea of the traits mentioned above (personality, emotional control, and attitudes towards aspects of everyday life). 
Companies sometimes use thematic apperception tests to screen potential employees. This test can determine (to a certain extent) whether the potential employee is likely to succeed at a certain position For example: Can they handle stressful situations? How will they react to emotional conflicts? Will they fit well with the general atmosphere and attitude of the company? 
Thematic Apperception Tests are less beneficial to individuals. However, individuals can use the results to determine if an industry or company is right for them. The results can also help the person understand their unconscious self, which can help them find ways to successfully increase their productivity and efficacy on the job. A true understanding of oneself can provide over your co-workers and competitors. 
Sentence completion tests 
Sentence completion tests are a class of semi-structured projective techniques. Sentence completions tests typically provide respondents with beginnings of sentences referred to as “stems,” and respondents then complete the sentences in ways that are meaningful to them. The responses are believed to provide indications of attitudes, beliefs, motivations, or other mental states. There is debate over whether or not sentence completion tests elicit responses from conscious thought rather than unconscious states. This debate would affect whether sentence completion tests can be strictly categorized as projective tests.
A sentence completion test form may be relatively short, such as those used to assess responses to advertisements, or much longer, such as those used to assess personality. A long sentence completion test is the Forer Sentence Completion Test, which has 100 stems. The tests are usually administered in booklet form where respondents complete the stems by writing words on paper.
The structures of sentence completion tests vary according to the length and relative generality and wording of the sentence stems. Structured tests have longer stems that lead respondents to more specific types of responses; less structured tests provide shorter stems, which produce a wider variety of responses.
History of Sentence Completion test 
Herman Ebbinghaus is generally credited with developing the first sentence completion test in 1897. Ebbinghaus’s sentence completion test was used as part of an intelligence test. Carl Jung’s word association test may also have been a precursor to modern sentence completion tests.
In recent decades, sentence completion tests have increased in usage, in part because they are easy to develop and easy to administer. As of the 1980s, sentence completion tests were the eighty-fifth most widely used personality assessment instruments.  Another reason for the increased usage of sentence completion tests is because of their superiority to other measures in uncovering conflicted attitudes.  Some sentence completion tests were developed as a way to overcome the problems associated with thematic apperception measures of the same constructs.
Uses of sentence completion tests
The uses of sentence completion tests include personality analysis, clinical applications, attitude assessment, achievement motivation, and measurement of other constructs. They are used in several disciplines, including psychology, management, education, and marketing. Sentence completion measures have also been incorporated into non-projective applications, such as intelligence tests, language comprehension, and language and cognitive development tests. 
Examples of Sentence Completion Tests  
There are many sentence completion tests available for use by researchers. Some of the most widely used sentence completion tests include:
· Rotter Incomplete Sentence Blank (assesses personality traits; perhaps the most widely used of all sentence completion tests).
· Miner Sentence Completion Test (measures managerial motivations).
· Washington University Sentence Completion Test (WUSCT) from Jane Loevinger (measures ego development).
Ex:      Studying is ………………
My cell phone is like a ….
Social science is ………...
           The school is…………
           My teacher is a………… 
Choice or ordering techniques
Requires simple responses the subject chooses from among several alternatives as in multiple choice item tests. The item or choice that appears more relevant, correct, and attractive. Requires simple responses the subject chooses from among several alternatives as in a multiple choice item test and subjects have to explain why certain things are most important¨ or least important¨, or to "rank" or order¨ or “categorize” certain factors associated with a product, brand or service. One of the important thing in this technique is selection of item or choice is more relevant, correct, attractive
Expressive techniques
The subject expresses his/her needs, desires, emotions and motives through working with, manipulating and interacting with materials including other people in a manner or style that uniquely expresses the personality
Role –plays are best undertaken when respondents know and are comfortable with each other and the researcher  
Uses of projective techniques 
· Treatment for abused and neglected children
· Projective technique in consumer research
· In counseling the patient
· For selection of participants/ recruitment
· For personality development
· For emotional therapy
Advantages of projective techniques 
· First advantage is the amount, richness and accuracy of information that is collected.
· Another advantage is that a variety of projective techniques are frequently used in the context of individual interviews or conventional focus group discussions (breaking the ice). 
· Projective techniques also help to open discussions around socially sensitive issues, where the client may be embarrassed, or feel a lack of knowledge.
· These techniques are also useful in encouraging in subjects a state of freedom and spontaneity of where they may hesitate to express their opinion directly for fear of disapproval or when they find them threatening for some other reasons.
Disadvantages of projective techniques
· Primary disadvantage is the complexity of the data and the corresponding skills required of the researcher. 
· Interpreters need to be very trained and skilled. 
· They are expensive to administer because highly trained staff is needed to be employed

Research evidences
Research study - 1
Holaday et al. (2000) conducted a study on Sentence completion tests: a review of the literature and results of a survey of members of the society for personality assessment.
Objective:
To know percentage of practitioners who use sentence completion tests with different populations , percentage of practitioners using sentence completion tests who read them aloud and score them according to guidelines and number of endorsements for the question “why do you use a sentence completion test in your assessment battery. 
Methodology
One hundred surveys in a single mailing were sent to a non random sample of members of the society for personality assessment whose names were listed in the professional directory among that sixty questionnaires were returned. 
Table 1: Percentage of practitioners who use sentence completion tests with different populations                                                                                                (n=60) 
	Name of sentence completion test 
	Child 
	Adolescent 
	Adult 

	1. I do not know the name of the test I use. 
	7 
	6 
	2 

	2. I wrote my own stems to address client’s needs. 
	3 
	2 
	3 

	3. I use another test not listed here. 
	5 
	4 
	2 

	4. Aronoff Sentence Completion
	0 
	0 
	0 

	5. Forer Sentence Completion Test
	0 
	1 
	1 

	6. Incomplete Sentences Task (Lanyon & Lanyon)
	0 
	0 
	0 

	7. Incomplete sentences blank (Rotter)
	11 
	19 
	28 

	8. Loevinger’s Sentence Completion Test or Washington University Sentence Completion Test
	1 
	1 
	2 

	9. Mayer’s Gravely Disabled Sentence Completion Task
	0 
	0 
	0 

	10. Miale–Holsopple Sentence Completion Test 
	0 
	1 
	2 

	11. Peck Sentence Completion Test
	0 
	0 
	0 



	12. Personnel Reaction Blank (Gough & Arvey) 
	0 
	0 
	0 

	13. Sentence Completion Test for the Office of Strategic Services Assessment program (VA hospital)
	0 
	0 
	0 

	14. Sentence Completion Series (Brown & Unger)
	0 
	1 
	0 

	15. Sentence Contexts (Hamberger, Friedman, & Rosen)
	0 
	0 
	0 

	16. Tendler Sentence Completion Test
	0 
	0 
	

	17. The Sentence Completion Test (Sacks & Levy)
	0 
	1 
	1 

	18. The Sentence Completion Method (Rohde)
	1 
	1 
	0 

	19. Do not use sentence completion tests 
	32 
	23 
	19 



A survey on Sentence Completion Tests with a random selection of 100 members of the Society for Personality Assessment. With a 60 per cent return rate on a single mailing, they found that most psychologists use the Rotter’s -incomplete sentence blank test.
Table 2: Percentage of practitioners using sentence completion tests who read them aloud and score them according to guidelines                                                         (n=60) 
	Question 
	Yes 
	Sometimes 
	No 

	Do you read stems aloud and record responses for child clients? 
	11 
	13 
	6 

	Do you “score” the child’s test according to the manual or author’s directions?
	2 
	3 
	24 

	Do you read stems aloud and record responses for adolescent clients? 
	5 
	13 
	20 

	Do you “score” the adolescent’s test according to the author’s directions? 
	5 
	5 
	27 

	Do you read stems aloud and record responses for adult clients? 
	3 
	10 
	27 

	Do you “score” the adult’s test according to the manual or author’s directions?
	7 
	6 
	26 


A survey on Sentence Completion Tests with a random selection of 100 members of the Society for Personality Assessment. With a 60 per cent return rate on a single mailing, they found that most psychologists who use incomplete sentence tests use the Rotter’s -Incomplete Sentence Blank with children (18%), adolescents (32%), and adults (47%).
Table 3: Number of endorsements for the question “why do you use a sentence completion test in your assessment battery?                                                                 
  (n=60)                                                       
	Reasons listed on the survey
	No. of Endorsements 

	Part of assessment battery
	41 

	Determine personality structure 
	18 

	For “quotable quotes” 
	17 

	As a structured interview 
	15 

	No- or low-cost test 
	8 

	As a therapy strategy 
	8 

	To observe patient behavior 
	6 

	Establish rapport 
	5 

	To identify areas of concern 
	3 



	Reasons written by respondents
	No. of Endorsements 

	For research purposes
	2 

	Cognitive themes not revealed in other tests 
	1 

	To measure change 
	1 

	Ease of use 
	1 

	To identify conflicts 
	1 

	For handwriting sample 
	1 

	Sample written language skills 
	1 

	Find out what clients want you to know 
	1 

	Identify self-image 
	1 



A survey on Sentence Completion Tests with a random selection of 100 members of the Society for Personality Assessment. With a 60 per cent return rate on a single mailing, they found that most psychologists who use incomplete sentence tests use the Rotter’s -Incomplete Sentence Blank with children (18%), adolescents (32%), and adults (47%). The most common reasons for using an SCT are (a) to use it as part of an assessment battery (b) to determine personality structure and (c) to elicit quotable quotes
Research study - 2
Upadhyaya (2012) conducted a study on Projective techniques for brand image dimensionality and using various techniques to investigate and improve the brand personality.  
Objective
This paper is an attempt to study the effectiveness of projective techniques in exploring the brand personality, the paper examines four finest perfume brands
Methodology
Two metaphor based personification methods were employed for the study 
1. Mood-boards and 
2. Job-sorting are employed to study the brand personality
Mood-boards
· Mood-boards are posters, collages or any design that may consist of images, text, clippings of objects in a composition of the choice of the mood-board creator. 
· It is an open ended assignment to decipher how participants think or feel about the research object in question
· 16 participants belonging to the age group of 20-35, who are all potential buyers of finest deu brands
Job-sorting assignment 
· Eight jobs were selected based on a 3D grid (physical effort, intellectual effort and salary drawn). Cards were used to represent various jobs
· The number of participants for this job sorting session was 100 potential buyers of finest deu brands 

Table 1: Brand personality scores (percentages) based on mood-boards 
                                                                                                                         (n = 16) 
	Dimension
	Brand A
	Brand B
	Brand C
	Brand D

	Excitement
	54
	49
	46
	49

	Distinctiveness
	27
	29
	32
	26

	Annoyance
	5
	3
	5
	9

	Ruggedness
	5
	4
	6
	5

	Gentleness
	5
	8
	5
	5

	Competence
	1
	1
	2
	1



Table 2: Brand personality scores (percentages) based on job-sorting 
                                                                                                               (n = 16) 
	Dimension 
	Brand A 
	Brand B 
	Brand C 
	Brand D 

	Excitement    
	47 
	41 
	40 
	39 

	Distinctiveness 
	15 
	29 
	28 
	32 

	Annoyance    
	14 
	13 
	10 
	13 

	Ruggedness 
	8 
	-2 
	10 
	5 

	Gentleness 
	5 
	8 
	3 
	3 

	Competence 
	4 
	6 
	2 
	0 


	The only consistent difference between the two methods lies on the annoyance dimension: in the mood- boards results, annoyance invariably ended up on the third place of the often-mentioned personality dimension; in the job-sorting results, annoyance was always last. Looking at the personality scores, it becomes evident that the similarities between the brands are more sharply defined than the differences between them. For all the four brands under observation, both the methods indicate that excitement and distinctiveness are the most important personality dimensions of deu brands.
Conclusion: 
	Projective techniques are most controversial of psychological measuring instruments they have been extravagantly praised and blamed. The association and completion techniques may be employ in extension education research while conducting exploratory studies where, we do not have more objective instrument.Furthermore, they can also be used in combination with other methods of data collection in group discussions and in PRA techniques. However, projective instrument should not be used if you have a more objective instrument that adequately measures the same variable. There is no sense in taking the risk if you do not have to. Where there are deviations the projective techniques were employed.    
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Questions raised during discussion 
1. How Projective techniques can use in Extension?
· Treatment for abused and neglected children
· Projective technique in consumer research
· In counseling the patient
· For selection of participants/ recruitment
· For personality development
· For emotional therapy
· To know the attitude of certain products
2. How reliability and validity of Projective tests can addressed?
By doing more research on Projective Techniques reliability and validity can addressed as most of them using their own procedure to administer these techniques, more standardized procedures need to be developed.
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Synopsis
  Projective techniques are often used in social science research to help uncover findings in areas where those researched are thought to be reluctant or unable to expose their thoughts and feelings via more straight forward questioning techniques. These techniques are based on the phenomenon of projection. It should possible to study people; values, motions, emotions and needs by somehow getting them to project these internal states on to external objects. In these techniques relatively indefinite and unstructured stimuli are provided to the subject and he/she is asked to structured them in any way they likes, in doing so they unconsciously projects their own.  
	
The Oxford University press dictionary of psychology: Defined projective techniques as “any of a variety of personality tests in which the respondent gives free responses to a series of stimuli such as inkblots, pictures or incomplete sentences. Such tests are based loosely on the psychoanalytic concept of projection, the assumption being that respondents project unconscious aspects of their personalities on to the test items and reveal them in their responses”. With this background, the seminar has been conceptualized with the following objectives:
1. To know the concept of   projective techniques
2. To know the different types of projective techniques in social science Research
3. To review the research studies related to projective techniques

Concept of Projective technique
Projective techniques is the method of exposing an individual to a situation in which the person in giving information tends unconsciously to project a part of his or her personality and in the process reveals the inner mind.
Types of Projective Techniques
1. Association techniques: Rorschach Inkblot, word association test                        
2. Construction techniques: TAT
3. Completion technique: Sentence completion test
4. Choice or ordering techniques
5. Expressive techniques 

  Uses
1. Treatment for abused and neglected children   
1. Projective technique in consumer research             
1. In counseling the patient 
1. For selection of participants/ recruitment
1. For personality development
1.  For emotional therapy                                                                                                                                                               

Advantages
1. Amount, richness and accuracy of information that is collected
1. Used in the context of individual interviews or conventional focus group discussions 
1. Help to open discussions around socially sensitive issues, where the client may be embarrassed or feel a lack of knowledge
1. Useful in encouraging in subjects a state of freedom and spontaneity of expression, where they may hesitate to express their opinion directly for fear of disapproval or when they find them threatening for some other reasons

Disadvantages

1. Complexity of data 
1. Corresponding skills required of the researcher
1. Interpreters need to be very trained and skilled
1. Less reliability and validity

Research studies:

Holaday et al., (2000) found that most psychologists who use incomplete sentence tests use the Rotter's Incomplete Sentences Blank with children (18%), adolescents (32%) and adults (47 %).

Upadhyaya (2012) noticed that both the methods (metaphor based personification methods-mood-boards and job-sorting) yielded almost similar outcomes, there by reiterating that the two methods possess congruent validity.

Conclusion: 
	Projective techniques are most controversial of psychological measuring instruments they have been extravagantly praised and blamed. The association and completion techniques may be employed in extension education research while conducting exploratory studies where, we do not have more objective instrument. Furthermore, they can also be used in combination with other methods of data collection in group discussions and in PRA techniques. However, projective instrument should not be used if you have a more objective instrument that adequately measures the same variable. Where there are deviations the projective techniques are employed.    
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« In Example Given:
PICTURE 1

— Descriptive level (the boy
is practicing to increase
his competence.)

— Interpretative level (If one
practice, then he or she
willimprove.)

— Diagnostic level (The
client has a high need for
achievement with a high
level of self- efficacy.

The boy is
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