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INTRODUCTION

» Origin of the word Journalism

French word “Du jour” — “of the day” or “diary”

where all the day’s news is contained in the sheet

» Latin word “Diurnal” — Daily

Routine to disseminate the news

» Dutch word “Journalistiek” means Broadcasting




ﬁEFINlTION

%B'SJOURNALISM

“THE COLLECTION AND
EDITING OF NEWS|FOR
PRESENTATION THROUGH
MEDIA.”
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@

S

The work of collecting, writing and publishing news stories and articles
in newspapers and magazines or broadcasting them on the radio and
television -



https://dictionary.cambridge.org/dictionary/english/journalism#:~:text=the%20work%20of%20collecting%2C%20writing,on%20the%20radio%20and%20television

EVOLUTION OF MEDIA




OBJECTIVES

01. To know the concept of Digital Journalism

02. To understand the tools and role of Digital Journalism in Agriculture

03. To review the related research studies Q



Qasim Akinreti (2003): Online Journalism, as the media share of
digital revolution. It combines the core journalism skills of reporting,
editing and news production, features and programmes

Jan Van Der Crabben “Online journalism can be defined as
gathering information, reporting of facts produced, processed

and distributed via internet technology and publish in cyber
space.”

Digital Journalism



1989: Bulletin

Board Systems
Albuquerque
Tribune
1991: Tim Berners-
Videotex (1979 - LWL;relIAe/a‘s’ebs World
1986)- Prestel lde WWeb Drowser
and server
software First commercial web
. b .
1970: First rowsers
Netscape
Type Navigator (1994)
Teletext-UK Internet
2015: Live video Explorer (1995)
app Meerkat quickly
followed by 1999: Online News
Twitter’s Periscope AssociatiQn, !argest
and Facebook Live _ organization
2013: Google Glass representing online

to increased
experimentation in
both newsgathering
and apps on
wearable \_/

technology.

journalists (>1,700
members)



https://en.wikipedia.org/wiki/Teletext
https://en.wikipedia.org/wiki/Netscape_Navigator
https://en.wikipedia.org/wiki/Internet_Explorer
https://en.wikipedia.org/wiki/Online_News_Association
https://www.fastcompany.com/3015109/how-vice-hacked-google-glass-to-tell-crisis-stories?show_rev_content=

Driving Forces of Digital Journalism

&
Mobile Connectivity

1. Internet Penetration

OVERVIEW OF SOCIAL MEDIA USE “g™
IN INDIA _—

Headlines for social media adoption and use

467.0 32.8% 40.2% 67. 5%
MILLION
#=AJ 2H 50M 26.5% 73.5%
marketing

m ESSENTIAL DIGITAL HEADLINES IN “o
INDIA -

Overview of the adoption and use of connected devices and services

TOTAL MOBILE
POPULATION CONNECTIONS RITERNET USERS
1.42 1.10 692.0

BILLION BILLION MILLION

URBANISTATION:

36.1%

VS, POPULATION:

77.0%

VS. POPULATION:

48.7%

2. Social Media Influence

https://www.ajmarketing.io/post/5-best-social-media-marketing-campaigns-in-india



Online News Consumption (in %)

Youtube 93

3. Changing Consumer

_ ‘ Preferences
Social Media 88

Chat Apps 82

100+ Male 0.0% 0.0% Female

95-99 0.0% 0.0%
90-94 0.0% I 0.1%
85-89 0.1% I 0.2%
80-84 0.3% . 0.4%

7579 0.5% [ 0.6%
70-74 1.0% - 1.0%
65-69 v4% [ 1 5%
60-64 1.8% || 1.5
55.59 2.2% [ 22

50-54
45-49

Search Engine

Websites

OTT

40-44
35-39
30-34
25-29

20-24
4. Young Demographic 1519
10-14
59
0-4

T T T 1
10% 8% 6% 8% 10%

India - 2023

PopulationPyramid.net Population: 1,428,627,663

Source: Indian Languages- Understanding India’s Digital News Consumer by Kantar (2023)




80 74

Video

14 12
Text Audio
Form

4. Innovations in Content
Delivery

5. Language and Localization

Source: Indian Languages- Understanding India’s Digital News Consumer by Kantar (2023)

Percentage

(e}
o

[0}
o

]
o

[o2}
o

(S}
o

N
o

w
o

N
o

=
o

0

81 81 -
75
72 2
66
20 |
‘ 16 18 46

Bengali Tamil Telugu Hindi Gujarati  Malayalam
News Consumption
mVideos mText mAudio

Marathi

66

Kannada




Importance of Digital Journalism

Inform Public

& 3

o o o “" a | 3
Democratization of Information Yt

Challenges to Misinformation

s . =
‘ Innovation in Storytelling 3KP

Oea®
s

Cultural Exchange

Watchdog Role




Transparency
and
Accountability

Accuracy and Editorial
Verification Independence
PRINCIPLES OF
Z DIGITAL /
JOURNALISM
Impartiality Social

Responsibility

Privacy




TYPES OF DIGITAL JOURNALISM

Social Media

Types Video Journalism . Data Journalism
Journalism
Mode Video Social Media Numbers & Data
Traditional news reports, . . Use data analysis and
] To report news, share opinions ) ..,
documentaries or user- ] ) visualization tools to
Content and disseminate photos and
generated content on ) uncover trends, patterns and
videos ] ) )
platforms stories hidden in data
Tools YouTube Twitter, Facebook and Excel, Google Sheets, SPSS

Instagram




Theories of Digital Journalism

1. CONVERGENCE CULTURE THEORY

Henry Jenkins- Convergence Culture: Where old and new media collide

Blending of multiple forms of media

Multimedia storytelling, cross-platform
news distribution, audience participation




2. NETWORKED JOURNALISM THEORY

Charlie Beckett (2008): SuperMedia: Saving Journalism
So It Can Save The World

Collaboration

Professional journalists,
Public, Technology



3. POST-TRUTH AND INFORMATION DISORDER

Claire Wardle- “Information Disorder: Towards an interdisciplinary
framework for research and policymaking” (2017)

Volume of information and
the speed of its spread




NEWS GATHERING TOOLS
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2. SOCIAL MEDIA

MOST USED SOCIAL MEDIA PLATFORMS

PERCENTAGE OF £ EACH PLATFO
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3.SEARCH ENGINE TOOLS

Google Yasoo!
Yandex Aol. €D

€] .
Bai'éﬁ'EE l> Bing
EARCH ENGINES

BROWSERS




4. WEBSITES AND PORTALS

> Farms.com

» AGDAILY

M"""”

Latest news in

Agricultural landscape > http://www.agriwatch.com/

~

m

(4] A3 daery News

> http://agtechnews.com/

> https://www.krishijagran.com/

Faon Equgenent haw

Do Madrand iy G erne Basl s aye Tokurggans Laod i Tetwd C01 Comon
Praces Warnt Dowen By 142% AL INe Pruarmeert s 1001 30
Loe7au

> https://krishivistar.gov.in/
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https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=5454552&q=site:https://www.farms.com/Portals/_default/RSS_Portal/News_All.xml
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=5362118&q=site:https://www.agdaily.com/feed/
http://agtechnews.com/
https://www.krishijagran.com/
http://www.agriwatch.com/
https://krishivistar.gov.in/

Other Websites.........

For Latest Updates about Agricultural Technologies htip-/fagtechnews . cormy/

For Educational Updates about Agrcultural Colleges & Universities htips//www _agricollegenevws. corny/
For Seed Industry Updates htips://fseedindusirynewvws. . corny/

For Sustainable Agriculture News hitips:/rfsustainableagnevws. . comy/,

For Guidance about Tomato Cultivation htips /Sfifiomatocultivaition.corny/

For News Related to Plant Pathology htips/rpilanipathociogynevws _ cormy/
For Agricultural Marketing News hitips/Sagrimarketingnews. . cormry/

For Latest Agriculture Market Prices htips/fagrimarketprices._cormrvyw,

For Latest Information about MBA in Agriculture hitips://agmba. comrmy/

For Agricultural Marketing Jobs htips/fagrimarketingjobs_.comy/

For Agricultural Banking Jobs htips//www. . agribankingjobs._.comy/
For Indian Agriculture Retailers htip-/agriretailers . comy/

For Agriculture Insurance htip/Sagriinsurance.corryw/

Department of Agriculture, Cooperation and Farmers Welfare http:/fagricoop.nic._in/

For Indian Agriculture College/Universities News htip-/agricollegeneasws cormrmy/
Agricultural and Processed Food Export Development Authority htip://vwww._apeda.in

UpAgriculture.org htip-//www.upagriculture org/

Ministry of Rural Development htip-/Sraral_nic_.in

Indian Society of Agribusiness Professionals http://www. isapindia. orgsisap/
Farmers' Portal hEtip-/rfarrmer. gowv.in/

india.gov.in National Portal of India hittp:/~india.gov.in/topics/agriculiure
mKisan (Help through mobile messaging for farmers) htip:// Tnkisan.gowv.in/

https://indiaagronet.com/agriculture-websites.html



FORMATS OF DIGITAL JOURNALISM

Listicles

Newsletter

Podcasts &
Blogs

Videos &
Documentaries

E-Newspaper &
Magazines




1. LISTICLES

LISTICLES: MICROFACTS

Facts on the Nobel Prize and the
9 Indian Nobel Prize winners till
date

Check out the main facts on the Nobel
Prize, the most prestigious award in t

LISTICLES: MICROFACTS
10 child prodigies of India
making the country proud

Here is a fist of 10 child prodigies of
India who are making India proud!

LISTICLES: MICROFACTS

4 Indian daughters who shone
bright in the same field as their
parents

On Daughter’s Day 2020, here is a list
of four daughters of india who entere.

LISTICLES: MICROFACTS
16 visa-free countries you can visit with

an Indian passport and 33 countries with

visa-on-arrival

e e e T e

INDIATODAY NORTHEAST  MALAYALAM  BUSINESS

=*INDIATODAY [Fl & Q

Magazine  Live TV Search

News / Education Today / GK & Current Affairs / Listicles: Micro..

Goodbye, Internet Explorer! 6
lesser-known facts about the
retiring browser

With the 27-year-old browser retiring today,

here are 6 facts about Internet Explorer that you
should know.

@ Listen to Story @ Share

Here are a few Interesting facts about the
Internet Explorer on the day of its retirement
that you might not know.

10 INTERESTING FACTS ABOUT
INTERNET EXPLORER

o Since its launch in 1995, a total of 11
versions of Internet Explorer have
been released by Microsoft till October 2013,

02 Microsoft Singapore had released an

official anime mascot for Internet
Explorer, as a part of Anime Festival Asla
2013 celebration.

o Internet Explorer had been code-

named '‘O'Hare’. The codename was a
reference to Chicago’s O'Hare International
Airport.

Uswos > rarming >

=

The 10 Inventions That Grew Our
Food Supply & Changed Farming
Forever

B TY EMERALD  PUELISHES FEBSLIAY

10 Inventions That Changed How We Farm
(and Eat!)

1. The Plow: When Sticks Aren't Enough

. Imagine GiaGING & GLANT Beld with your hands - yikes! The plow changed
everything. letning farmers Joosen Snd Tum Up 10ns of 304 it wes one of
numanity’s first great “level-up” 100l

Ancient EQyPTs 3UDErpOwer S181usT Give Some Sredit 1o 1he plow! They used ard

plows, arawn by oxen, 10 ansform ans lands Along the Nile River valley into &
farming paradise. This led 10 surpluses of fooa. fueling the rise of grana ciries
ana complex society

2. Fertilizer: Plant Superfood, From Poop to Potions

« Plarts gobble up fertiizer. growing faster and bigger than aver Suddenly, we
couls feed wiy more peopie

e Back inhe day, fanmers treasured stinky stutfl Peru prized bird poop (guano)
Romans Used manure _anytng for » NUirient BEOES DUt in the late 1000%.

commercial fertiilzers carme AloNg, Changing the game antirely The Haber-Bosch




2. NEWSLETTER

AGRICULTURE & FOOD:

e-NEWSLETTER
1SSN: 25818317

www.agrifoodmagazine.co.in

Volu

Contents

Iy shrink wesppeng of CTT

® ot af oty seesd dsotder e Ameagl|
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- Im-.m—-—-rnuunam-
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® | lrernctivn maet of Kaywesibn

AGRICULTURE & FOOD
e-NEWSLETTER

- Mareh, 2016

Henrty Welcome tn
Dr. Trilochan Mohapatra,

Nevrvtary, Dupartssent of Arrh\nllunl Rencarvh aml Educatoom

(DARL, Gol and Diector Oweeral, ICAR

D% Tridohuss Maliapatrn sk (oo «Range

e Sertwiory, DAKE aod Dawetor Oenorad, Aptserltersl Seivmees

TCAR an Pub 32, 2016 flam De 5. Ayyappen
D Mubwgpoons was horn on Agne 20, 1960 &
Khartbni] wilbage, Cumack Dustrier, OMinba e
vomplonad M WA (Agriswinee) S
OUAL Bhalancswnr in 195, M Sc and
FAD I Genwtics from Badian Agricuituesd
Hssand funtiline, New Dol in V087 a0l
1997 respectively
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ISEE National Seminar-2023 on Secondary Agriculture

THE ISEE NATIONAL SEMINAR on ‘Evnlving Extension Sdence
towards Secondary Agriculture for Sustainable
Development” was organized at GXVK, Beagaluru from
22-74 e, 2023 joingly by Indan Sodety of Extrnsion
Edacation (ISEE) New Dethi; SEE (Karataka Chapter)
and UAS, Bangalore in collaboration with other
Government and Private agemcies Sushri Shobha
¥arandiaje, Hon'hle Mimister of State for Agricuiture and
Farmers Welfare, Gol inaugurated the programme and
outlined the need to address the agricultural marketing
issees induding the export 1 empower small and
marginal farmers concestrating o secondary agriculture
Dt SV. Seresha, Vice-Chancellor; UAS, Bangalore presided
over the programme Dr US. Gautam, Dy Director Gexeral
(Agril Extn ), }CAR, New Delhi and Presicent, ISEE, New
Defii; De Achok M. Dabwai, (20, NRAA MoA & FW, Gol;
De P Chandrashekara, Director Gemeral, MANAGE,
Hyderabad were the chief guests Abowt 600 delegates, 35
exhibitors and 50 farmers partidpated = the Seminac
Presentations on ten themes of seccadary agriculture were

held in four concurrent sessions. Twenty lead speakers presemied their papers in the Seminar aloag with keynote address by two
eminext personalities Life Sme achievement zmands were conferred to Dr SV Suresha, Vice-Chancelior of UAS-B and
Dr US. Gautam, DDG (Agrd Exm.). Shri N. Chalinarayaswamy, Hon'ble Minister of Agriculture, GoX was the chief guest for the
valedictory programme held on 247 June, 2023 who assared to give importance to secoadary agricukture and impéement the
recommendations of the Seminas Secondary Agricokture to be mduded as part of curricsium of the undergradeate studenss; enhance
the inowledge & develop attitude of stedents towards secoadary agriculture; capadity building of scientists & faculties of Universities
10 rearient ahowt secondary agricuiture and nanional research institutes to focus on technologies required to develop agro-based
industries are the major recommendations of the Seminzr: Dr. GS. Vidyarthi Memarial Awand was conferred to Dr YN. Shivaiingaiah,
Prefessor and Head, Dept. of Agril. Extension, Cod, GKVK. Ten Young Scientist Awards. 10 Best XVK Scientist Awards, 10 1SEE Fellow
awards were 2lso conferred to extension scentists along with the various other awards.

Workshop on Micro-enterprises in Bakery Industry
Bxo-NEST Acw1 INNOVATION CENTER in collaboration with Bakery
Training Unit of UAS-B organized a workshop om ‘Appreaches
towards micro-entarprises in bakery industry’ oa 27 June 2023
Dr.S.V. Suresha, Vice-Chancellorof UAS-B in his inaugural address
highlighted the potential of micro entrepreneurship in bakery
industry Dr. HC Prakashka, Dean (PGS) chaired the inaugeral
session. Dr. VL. Madhuprasad, Director of Extension;
Dr. K M. Harinikemar, Admimistrative Officer & Coordinator of AJC
azd De Veena S. Anil, Cocoordinator of AIC were present
Dr. Madhusmiths Sahoo, Head, Food Regulatory Affales, MTR
Foods Pyt Limited Beagabere delivered a lecture on ‘Complance

syl

requirements for product innovatica froms concept to post launch stage’, wiidle Dr. Savitha S Manganavar, Professer and
Conrdimaree. Rakery Trasming Usir of IAS-R deliverod the lecrure on ‘Dpportunities and challongss in bakery industry’ The

ISSN 2394-3270
Suiy-September 2023
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3. PODCASTS

T

“Tfg Real
SIS o eality & 1 re |
3 =allty of Agricutture In Indja, | Puliyabaazi Hingj Podcast

“PT4 T Reality of Agriculture in India.

i Similar Episodes
| | I
Let's find some padcasts 13 follow

. \
All Episodes ’
Horteultare Sectar i ncka ind How bnin lmtute of Hedticabare ’
Hesesrch 8 belpeng lnciar Farmeny 1 ' : sz




4. BLOGS
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DEPARTMENT OF ACRICULTURAL EXTENSION, COLLEGE OF AGRICULTURE, GRVX, BENGALURY - S60065
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Krishi Jagran to Launch Next Phase
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6. ONLINE NEWSPAPER & MAGAZINES
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6. ONLINE MAGAZINES
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ROLE OF DIGITAL JOURNALISM IN AGRICULTURE

Innovation and
Technology Adoption

Community

Engagement Policy Advocacy

and Awareness

Dissemination Crisis
of Communication

Agricultural News and Management



Contd.............

Market Access and Price
Information

Weather and

Climate Information International and Cross-border

Information Sharing

Research and
Development

Education and
Training O



ROLE OF EXTENSION PERSONNEL IN DIGITAL
JOURNALISM

Determining what audience need
Identifying credible content to share
Recognizing the platforms audience use

Establishing goals and strategies appropriate to selected
platforms

Experimenting and Mastering use of platforms for
engagement

Crafting a message for multiple outlets




Advantages of Digital Journalism

. \
& ' Accessibility and Reach

;CD/. Speed and Timeliness

Data and Analytics




Disadvantages of Digital Journalism
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CHALLENGES OF DIGITAL JOURNALISM

1. Privacy and Security
2. Misinformation

and Fake News 3. Digital

i. Data Collection and Sharing Divide
ii. Data Breaches 4. Addiction
iii. Cyber Security Threats . Ampln-clca.tlon and and Overuse
Virality New media

iv. Surveillance ii. Trust and Credibility

Key Issues and New Challenges in New Media Technology in 2023: A Critical Review, Bharat Dhiman



Privacy and Security

Domino’s India data theft

April 2021 o

\. 106 countries
540 million

records compromised
USA (>32 million )

13 TB data of 18 million orders
Customer names
Addresses
Delivery locations
Phone numbers
Credit card information of 1 million
individuals

U.K. (11 million)
India (6 million )

Top 7 data breach incidents in India Cyber Security / By Aditya Krishnan / May 9, 2023



https://etinsights.et-edge.com/technology/cyber-security/
https://etinsights.et-edge.com/author/aditya-krishnan/

Indian farmers data leakage

2022 by Pradhan Mantri Kisan Samman Nidhi (PM-
Kisan) website

Indian farmers data leakage

2019 by Dept. of Agriculture, Andhra Pradesh

= Farmer names
Mobile number and Addresses
Village locations
Tractor Type
Subsidy




THIS 1S NOT YOUR PASY

Ramappa Temple dating
bock to 1213 AD

tributed to the Dignitaries visiting Bharat during G20 meet | Magnificent Bharat

@) Dinesh Maurya
3 -

Image permapently imprinted on the surface of

3 y, Sy Ovmrdsed
Mocon today coward as Tyres of rover has this
NPT, 35 THaTa i NG 3ir ON Moo hance thess
msris will be forever, <Major Madan Kumar, ISR
chief

Proud Movement for every INDIAN T

2Chandrayaand #indlaOnMoon Zindlan

Delegates did not receive 'Magnificent Bharat' booklet at
G20 summit

Image was made using Adobe Photoshop

https://www.boomlive.in/fact-check/2023rewind-news-and-fake-news-that-made-headlines-in-india-23978



National Cyber Crime Reporting Portal 4 5

Advanced Application for Social Media
Analytics or AASMA

Electronic Media Monitoring Centre
Press Information Bureau

Fact Check Unit

Krishi 24/7

Krishi Jagran

PM-Digital Saksharta Abhiyan (DISHA)



Indi
(&gytg; 1. National Cyber Crime Reporting Portal

Crime
Coordination 30.08.2019
Centre https://cybercrime.gov.in/

v’ Citizen Manual
v’ Cyber Safety Tips
v' Cyber Awareness
v’ Daily Digest

2. Electronic Media Monitoring Centre

9.06.2008
http://emmc.gov.in/#

A premier set-up with advanced technologies to monitor, record and
analyze broadcast content




3. CERT-In or ICERT

Indian Computer Emergency Response Team

4. Advanced Application for Social

Ministry of Electronics and Information Technology . .
Media Analytics (AASMA)
Objectives

> Preventing cyber attacks against the country's cyber » Indraprastha Institute of Information Technology, Delhi

space » “24X7” collect and analyze “live data” on users from “multiple

i .. social networks”
» Responding to cyber attacks and minimizing damage

and recovery » Tracks social media profiles, their posts and networks of

connections to identify “top users”

> Reducing national vulnerability to cyber attacks » Track users’ devices and their locations and send “alerts” to

» Enhancing security awareness among common citizens authorities depending on the “criteria” set by the authorities

9

cerfmm

Enhancing Cyber Security in India



https://en.wikipedia.org/wiki/Ministry_of_Electronics_and_Information_Technology

5. Press Information Bureau (1919)

Functions

* The accreditation of Indian and foreign media representatives

* Press briefings and press conferences

* Feedback to the Government on the press and public reactions on the
policies and programme of Government of India

* Organization of press tours to the development projects

* Holding of Vartalaps in regions to have direct interaction with media

and citizens
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FACT CHECK UNIT

November 2019

Objective:

 To act as a deterrent to creators and disseminators of
fake news & misinformation

e To provide people with an easy avenue to report
suspicious and questionable information pertaining to
the Government of India for fact-checking

Checks the factual authenticity of any information related to
the Government of India, irrespective of the platform

https://factcheck.pib.qov.y



https://factcheck.pib.gov.in/

6. Krishi 24/7

el

‘z {|)) MiLLETS /
s \ |
== . First-ever Al-powered solution to monitor and

analyze agriculture news

> Addresses the need for an efficient mechanism
. to identify and manage agricultural news
articles of interest to aid timely decision-
. making

. P Aid the Department of Agriculture and
'g. Farmers Welfare (DA&FW) to identify
‘g relevant news and generate timely alerts




y ’KRISHI FactCheck in
a

Home Articles

Home / FactCheck in Agriculture / Articles

FactCheck in Agriculture

How Farmers can identify credible
sources, analyze & debunk Fake News
and Misinformation?

Sowing Seeds of Critical Thinking:
Media Literacy’s Role in Farming
Communities

Misinformation, Myths and Facts in
Organic Farming

JAGRAN  Agriculture

Videos Resource Center Dataset

How Farmers can identify credible sources of
information, and analyze & debunk Fake News
and Misinformation?

Over 50% of Indians are active internet users and will exceed 300M by 2025{1]. A
majority of the population resides in rural areas and the farming & agricultural
population comprises 3 major chunk of the digital/internet population.

Sowing Seeds of Critical Thinking: Media
Literacy's Role in Farming Communities

The Indian farming community is widsly regarded as the backbone of India, playing
3 pivotal rols in the nation's sustenance and growth. In the contemporary landscape,
this community is expariencing a profound influx of digital information thatis
profoundly greatly reshaping how decisions are made within their agricultural
practicas.

Misinformation, Myths and Facts in Organic
Farming

Organic is a very popular word 10 3ttract consumers 3s an easy net to catch. The
organic food and farming narrative has picked up momentum and attention in the
past decade then never before. Is organic Farming Sustainable and can it sustain the
global hunger? s organic food safe for consumption? Is it axpensive than
conventional farming? how about pesticides usags inorganic Farming? There ars
many myths and misconceptions in Organic Farming and it is very important to
educate the farmers so that they can make informed choices. Let's explore some of
the major debatable topics.

Unconventional Plant Propagation Experiment
Using Grapes and Bananas is Fake

7. Krishi Jagran

KRISHI
JAGRAN

+91 9818896285

Krishi Jagran




8. PM- Digital Saksharta Abhiyan (DISHA)

* Initiated under Digital India Programme

* February 2017

Objective: To cover 6 crore rural households (one person
per household) across the country

* To usher in digital literacy in rural India with a target

WY

> 6.15 crore (enrolled)
5.24 crore (trained)

3.89 crore (duly certified)

Outreach of PMGDISHA,2022



Aims to spotlight the diverse voices and
talents that are shaping India’s growth and
cultural narrative, driving positive social
change and fostering innovation &
creativity in the digital sphere

T —

|
|

8t MARCH 2024
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MOBILE APPLICATIONS
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RESEARCH STUDY 1

1. SOCIAL MEDIA FOR AGRICULTURAL DEVELOPMENT:

PERCEPTION OF KRISHI VIGYAN KENDRA SCIENTISTS

Dishant (2020)

» Research Area: Seven states and Union territories viz., Andhra Pradesh,
Karnataka, Kerala, Lakshadweep, Puducherry, Tamil Nadu and Telangana

» Sample size: 161 Scientists

Objective: To analyze the purpose of utilization of social media by KVK scientists



Table 1 : Purpose of Utilization of Social Media by KVK Scientists

n=161
.Seek!ng ;.md Acqulr!n.g Skills Sharing Communication . Publicizing .
. . dissemination of | Transfer of pertaining to . Seeking Entertainme
Social Media . . Success with other . / Rapport
agricultural Technology agricultural . . Suggestions o1 nt
. . stories organizations building
Information practices
Facebook 123 (76.40) 84 (52.17) 98 (60.87) 61 (37.89) 73 (45.34) 24 (14.91) 65 (40.37) 122 (75.78)
E | WhatsApp 146 (90.68) 148 (91.93) 136 (84.47) 135 (83.85) 141 (87.58) 129 (80.12) | 133 (82.61) | 145 (90.06)
YouTube R 85 (52.80) 73 (45.34) 136 (84.47) 83 (51.55) 49 (30.43) 44 (27.33) 57 (35.40) 123 (76.40)
Instagram 25 (15.53) 12 (7.45) 17 (10.56) 14 (8.70) 0.00 0.00 28 (17.39) 37 (22.98)
Twitter 24 (14.91) 25 (15.53) 13 (8.07) 15 (9.32) 18 (11.18) 12 (7.45) 11 (6.83) 0.00
Telegram 13 (8.07) 12 (7.45) 16 (9.94) 12 (7.45) 25 (15.53) 11 (6.83) 18 (11.18) 27 (16.77)
LinkedIn 74 (45.96) 38 (23.60) 13 (8.07) 15 (9.32) 25 (15.53) 14 (8.70) 12 (7.45) 0.00
Skype 24 (14.91) 25 (15.53) 12 (7.45) 0.00 26 (16.15) 15 (9.32) 0.00 17 (10.56)
Messenger 13 (8.07) 11 (6.83) 15 (9.32) 10 (6.21) 38 (23.60) 32 (19.88) 25 (15.53) 36 (22.36)
Quora 24 (14.91) 0.00 12 (7.45) 0.00 0.00 25 (15.53) 0.00 0.00
Research Gate 75 (46.58) 39 (24.22) 49 (30.43) 26 (16.15) 23 (14.29) 28 (17.39) 50 (31.06) 0.00




Table 2 : Suggestions given by KVK Scientists for effective use of Social Media for Agricultural

Development

n=161

Suggestions

Provide better Internet connectivity in rural areas

Number
(Percent)

161 (100)

Rank

Scientists should stay up to date regarding social media features and privacy
settings

154 (95.65)

Set up authentication body to scrutinize the messages regarding agriculture

shared via social media 152 (94.41)

Disseminate need based farm information via social media 150 (93.17) \Y
Make social media more secure by protecting the users from hackers 148 (91.93) Vv
Conduct periodic and regular training programs on use of social media 139 (86.34) VI
Set up more number of social media pages and groups related to agriculture 137 (85.09) VI
Attend conferences that encourage live Tweeting and use of social media 128 (79.50) VI
Recruit technically competent personnel for using social media 123 (76.40) IX
Free mobiles internet data for farmers 28 (17.39) X




RESEARCH STUDY 2

Media Coverage of Digitalization in Agriculture: An

Analysis of Media Content

: Svenja and Julia (2023)
» Research Area: German Newspaper Articles

» Sample size: 88 accessible articles [2016 (16), 2017 (24), 2018
(16) and 2019 (32)] and 629 statements

» Keywords: Digitalization+ Farm, Digitalization+ agriculture

OBIJECTIVES
» To identify arguments used in the media for and against digitalization in agriculture
» To categorize headlines used in the articles about digitalization in agriculture

» To investigate how the arguments of different interest groups are presented




Table 1: Media Analyzed from Online Archives

n= 88
Categorization NumF) er of Media Number of Articles
Articles
Focus 4
Weekly News 6 el
Magazines Spiege 1
Stern 1
Die Welt 13
Die Zeit 9
Weekly Newspaper 28
Frankfurter Allgemeine 5
Bild am Sonntag 1
FA Zeitung 24 -
Daily Newspaper 54 Siiddeutsche Zeitung 20
Bild 10




234

= Pro Contra = Nevutral

Table 2: Comparison of Headline and Content

Fig 1: Arguments Distribution

n= 88
Positive Negative Neutral No
Arguments | Headlines | Headline Headline mention
(n=36) (n=11) (n=21) (n=20)
Pro 30 6 8 8
Contra 4 2 6 2
Neutral 2 3 7 10
Average 9.3 7.4 4.4 2.5




Percentage

Improved Product Quality N 1.7

Greater Transparency I 2.1
Support by Politicians N 2.4
Food Security and Water Shortages Helping I 2.5
Greater Animal Welfare N 3.8
Opportunities and Possibilities 5.9
Higher Yields NN 7
More environmental protection and sustainability 8.3
Reduced use of fertilizer and plant protection... I S.0
Work Facilitation I 10.2

0 2 4 6 8 10 12
Pro Arguments

Fig 2: Share of Most Frequent Pro Arguments
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Fig 3: Share of Most Frequent Neutral and Contra Arguments
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Fig 4: Frequencies of Arguments by Interest groups




RESEARCH STUDY 3

Swiping Pages: Comparative Study Analyzing the Shift from Printed

Newspaper to Online Newspaper in India

Yadav (2020)

Sample size= 198
Area: Pune, India




Table 1 :People’s Opinion to Different Questions

n= 198
Statements SDA DA N A SA
| prefer to access news online rather than offline 6 24 21 99 48
| am interested in knowing the headlines and . 18 33 114 57

summary rather than going into full details (online)

Revisiting to a particular piece of information is
comparatively easy on online platforms rather 6 27 33 93 39
than offline platforms

| am satisfied with the online newspaper 0 3 15 135 45

Note: 0=Strongly disagree; 1= Disagree; 2=Neutral; 3=Agree; 4=Strongly agree



Table 2: Showing which Media is Convenient and Effective in Retaining News

n=198
“l am interested in knowing the headlines
and summary rather than going into full
details.”? Supporting this statement, | prefer
Count . - .. Total
online news applications.
SD D N A SA
Offline 21 9 0 21 6 57
newspaper
Which of the
following
medium helps in )
. . Online
retaining news? 15 3 18 69 36 141
E-paper
Total 36 12 18 90 42 198




Table 3 : Reading habits and Medium of newspaper

n=198
How often do you prefer reading news?
Count Total
D S M R
Offline newspaper 12 3 24 12 51

Online 96 15 18 18 147
E-paper

Total 108 18 42 30 198

D= Daily; S= Several time of week; M=Monthly; R= Rarely



Table 4: Profession and News Reading Pattern

n=198
Do you think online news applications provide
Count convenience to customers? Total
SD D N A SA

Student 21 6 9 48 30 114

Employed 15 3 6 33 12 69

My Profession Business 0 0 0 3 0 3

Housewife 0 0 3 0 0 3

Others 0 3 0 6 0 9
Total 36 12 18 90 42 198




RESEARCH STUDY 4

A Study on Readers’ Preference Towards Online

newspaper in Coimbatore City

Rakesh and Krupa (2022)

Area= Coimbatore, Tamil Nadu
Sample size= 120

OBIJECTIVES
» To know the awareness level of online newspaper in Coimbatore city
» To analyze the factors influencing the choice of online newspaper

» To know the preference of online newspaper readers among the various online newspaper




Table 1: Awareness level of different Online Newspapers 74
n=120
Aware Not Aware
Newspaper

Number of Percentage of Number of Percentage of

Respondents Respondents Respondents Respondents
Times of India 106 38 14 12
Ndtv 57 47 63 53
Indian express 103 86 17 14
The Hindu 115 96 5 4
Hindustan Times 64 53 56 47
Daily Thanthi 38 73 32 27
Dinamalar 92 77 28 23
Live mint 96 80 24 20




Table 2: Factors influencing readers to read online news

/9

n=120
Factor Constructs Frequency Percentage
Less than 30 min 97 81
Time spent 30 min to 1 hour 20 17
More than 1 hour 3 2
Mobile phone 113 94
Device used Laptop 5 4
Tablet 2 2
Headline 67 56
Political 15 12
National 5 4
Content Preferred International 8 7
Sports 18 15
Business 5 4
Local 2 2
English 52 43
Language preferred Tamil 17 15
Both 51 42




/6

Factor Constructs Frequency Percentage

Easily Accessible 26 22

Constant update 15 12

Time saving 16 13

Factors influencing readers to Ease of searching previous news 3 250

read online news

More mediums available 3 2.50
Organized content 2 2

Trustworthy information 55 46




Table 3: Analysis on the Benefits of Online Newspaper

/7

n=120
Agreeability St‘a%rrlegéy Agree Neutral Disagree gf;gg?ehé

Easily Accessible 84 31 3 1 1
Constant updates 42 57 19 2 0
Time saving 37 34 46 3 0
Ease of searching previous news 22 36 29 24 9
Organized content 22 33 43 14 8
Trustworthy information J 14 32 43 18 13




Table 4: Satisfaction level of different Content in Online Newspaper

n=120
Satisfaction Highly o . o Highly
Level satisfied Satisfied Neutral Dissatisfied Dissatisfied
Headline 77 32 10 0 1
Political 15 56 38 7 4
National 26 48 42 4 0
International 23 45 33 16 3
Sports 41 39 24 5 11
Business 24 54 22 14 6
Local 31 37 36 10 6




Table 5: Readers Satisfaction level towards Online Newspapers

/9

 C——

n=120
Factor Construct Frequency Percentage

Highly satisfied 25 21

Overall satl.sfactlon Satisfied 75 62
towards online news

Neutral 20 17

Yes 18 15
Pay for online news

No 102 85

Slow internet connection 14 17

Different problems faced Heavy content 3 4

by readers Advertisement 11 13

Pop up ads 55 66




Table 6: Preference of Online Newspapers
n=120

Newspaper Average* Rank
Times of India 59.56 | R
The Hindu 57.63 |
Indian Express 53.76 Il ,
Ndtv 53.39 \Y
Hindustan Times 47.67 V
Daily Thanthi 47.65 VI
Dinamalar 45.86 VI
Live mint 34.44 VIII
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The function of good

journalism 1is to take
information and add value

to it







PLATFORMS YEAR FOUNDER CE
YOUTUBE 2005 | Chad Hurley, Steve Chen & Javed Karim Neal Mohan
FACEBOOK 2004 | Mark Z, Dustin & Hughes
TWITTER 2006 | Jack Dorsey, Noah Glass, Evan Williams Linda Yaccarino
INSTAGRAM 2010 Kevin Systrom & Mike Krieger Adam Mosseri
BLOGS (Barger) 1994 Justin Hall
GOOGLE 1998 | Larry Page & Sergey Brin Sundar Pichai
EMAIL 1971 Roy Tomilson
WhatsApp 2009 Jan Koum & Brian Acton
Podcasts 2004 | Adam Curry & Dave Wine
Video 1888 | Le Prince (Roundway Garden Scene)

Pinterest 2010 | Silberman, Paul Sciarra, Evan Sharp
Telegram 2013 | Pavel & Nikolai Durov PavelDurov




TIPS TO BECOME DIGITAL JOURNALISM

Be active online & get to know the digital outlets
Spot stories and Publish

Update your Technical Knowledge

Utilizing social media & comments to interact
Check for styling, toning & formats

G s T

TIPS TO Write Content

Know the inverted pyramid
Research on the topic& gather info
Crisp, Short & Simple

Verify the sources

Edit the work

27 = e e



List of Journalism Awards

This list of journalism awards is an index to articles about ‘ ¢
notable awards for journalism. It is organized by the region and ~N __ i) ' /‘
country of the organization that sponsors the award, although W ot ; s 3’

some awards are not limited to one country. :

RNG Awards Panel Discussion:
International Journalism Awards #MeToo in the Newsroom

1. The Elizabeth Neuffer Memorial Prize

2. The Prince Albert Il of Monaco and UNCA Global Prize India’s Journalism Awards
3. Online Journalism Awards, administered by Online News
Association 1. Ramnath Goenka Excellence in
4. Fetisov Journalism Awards Journalism Awards
5. UNESCO/Guillermo Cano World Press Freedom Prize 2. Bharatendu Harishchandra Awards
6. World Association of Newspapers' Golden Pen of Freedom 3. Chameli Devi Jain Award for
Award Outstanding Women Media persons
7. Premio Gabriel Garcia Marquez, administered by Fundacion 4. National Award for Excellence in
Gabo Journalism Raja Ram Mohan Roy
Award
Source: 5. Rainbow Awards Feature of the Year

"https://en.wikipedia.org/w/index.php?title=List_of journalism_aw Op-Ed of the Year
ards&oldid=1191270534" 6. Siva Prasad Barooah National Award



FOUR YEARS ON:
COMBATING MISINFORMATION IN INDIA

Since 2018, the Google
News Initiative India Training
Network has trained
more than 39,000+ reporters,
editors, media educators
and media students.

39,000+

10

TRAINED LANGUAGES
The Google News The training is
Initiative India 23 00+ being conducted
Training Network in more than 10

has so far trained Indian languages

39,000+ Journalists,

media educators, 770+
fact-checkers and

journalism students

across India
NEWSROOMS & TRAINERS
UNIVERSITIES The network’s 239 trainers
The fact-checking and are senior journalists and

media educators who
were selected through
Training of Trainers (ToT)

online verification training
has benefitted atleast WORKSHOPS

2300+ Indian newsrooms The network has conducted
and universities making it more than 770+ workshops

one of the world’s biggest
and most impactful
fact-checking training
networks

across India, empowering
participants with key tools
and strategies to identify
and combat misinformation

(Training numbers till May 31, 2022)



