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 Origin of the word Journalism

French word  “Du jour” – “of the day”  or “diary” 

where all the day’s news is contained in the sheet

 Latin word “Diurnal” – Daily

Routine to disseminate the news

 Dutch word “Journalistiek” means Broadcasting

4INTRODUCTION



The work of collecting, writing and publishing news stories and articles 
in newspapers and magazines or broadcasting them on the radio and 

television -Cambridge Dictionary
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https://dictionary.cambridge.org/dictionary/english/journalism#:~:text=the%20work%20of%20collecting%2C%20writing,on%20the%20radio%20and%20television
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EVOLUTION OF MEDIA



OBJECTIVES

01. To know the concept of Digital Journalism

02. To understand the tools and role of Digital Journalism in Agriculture

03. To review the related research studies
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Qasim Akinreti (2003): Online Journalism, as the media share of
digital revolution. It combines the core journalism skills of reporting,
editing and news production , features and programmes

Jan Van Der Crabben “Online journalism can be defined as
gathering information, reporting of facts produced, processed
and distributed via internet technology and publish in cyber
space.”
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1970: First 
Type 

Teletext-UK 

1989: Bulletin 
Board Systems

Albuquerque 
Tribune

1991: Tim Berners-
Lee releases World 
Wide Web browser 

and server 
software First commercial web  

browsers:
Netscape 

Navigator (1994) 
Internet 

Explorer (1995)

1999: Online News 
Association, largest 

organization 
representing online 
journalists (>1,700 

members)

2013: Google Glass
to increased 

experimentation in 
both newsgathering 

and apps on 
wearable 

technology.

2015: Live video 
app Meerkat quickly 

followed by 
Twitter’s Periscope 
and Facebook Live

Videotex (1979 -
1986)- Prestel

HISTORY
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https://en.wikipedia.org/wiki/Teletext
https://en.wikipedia.org/wiki/Netscape_Navigator
https://en.wikipedia.org/wiki/Internet_Explorer
https://en.wikipedia.org/wiki/Online_News_Association
https://www.fastcompany.com/3015109/how-vice-hacked-google-glass-to-tell-crisis-stories?show_rev_content=


Driving Forces of Digital Journalism

https://www.ajmarketing.io/post/5-best-social-media-marketing-campaigns-in-india
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1. Internet Penetration 
& 

Mobile Connectivity

2. Social Media Influence



Source: Indian Languages- Understanding India’s Digital News Consumer by Kantar (2023)
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4. Young Demographic

3. Changing Consumer 
Preferences
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Delivery
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Watchdog Role

Cultural Exchange

Innovation in Storytelling

Challenges to Misinformation

Democratization of Information

Importance of Digital Journalism

Inform Public
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PRINCIPLES OF 
DIGITAL 

JOURNALISM 

Transparency 
and 

Accountability

Editorial 
Independence

Social 
Responsibility

Privacy

Impartiality

Accuracy and 
Verification

14



Types Video Journalism
Social Media 
Journalism

Data Journalism

Mode Video Social Media Numbers & Data

Content

Traditional news reports, 
documentaries or user-
generated content on 

platforms 

To report news, share opinions 
and disseminate photos and 

videos

Use data analysis and 
visualization tools to 

uncover trends, patterns and 
stories hidden in data

Tools YouTube
Twitter, Facebook and 

Instagram
Excel, Google Sheets, SPSS

TYPES OF DIGITAL JOURNALISM 15
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1. CONVERGENCE CULTURE THEORY

Blending of multiple forms of media

Multimedia storytelling, cross-platform
news distribution, audience participation

Theories of Digital Journalism

Henry Jenkins- Convergence Culture: Where old and new media collide
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Charlie Beckett (2008): SuperMedia: Saving Journalism 
So It Can Save The World

2. NETWORKED JOURNALISM THEORY

Collaboration 

Professional journalists, 
Public, Technology
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3. POST-TRUTH AND INFORMATION DISORDER

Volume of information and 
the speed of its spread

Claire Wardle- “Information Disorder: Towards an interdisciplinary 
framework for research and policymaking” (2017)



Email Social Media Search Engines Website and 
Portal

19NEWS GATHERING TOOLS



1. EMAILS

20

Subscribes

Forums



2. SOCIAL MEDIA 21



YouTube

22

Instagram
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Facebook

Twitter



243.SEARCH ENGINE TOOLS



 Farms.com

 AGDAILY

 http://agtechnews.com/

 https://www.krishijagran.com/

 http://www.agriwatch.com/

 https://krishivistar.gov.in/

254. WEBSITES AND PORTALS

https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=5454552&q=site:https://www.farms.com/Portals/_default/RSS_Portal/News_All.xml
https://www.feedspot.com/infiniterss.php?_src=feed_title&followfeedid=5362118&q=site:https://www.agdaily.com/feed/
http://agtechnews.com/
https://www.krishijagran.com/
http://www.agriwatch.com/
https://krishivistar.gov.in/


https://indiaagronet.com/agriculture-websites.html
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Other Websites………



Listicles Newsletter Podcasts & 
Blogs 

Videos & 
Documentaries

E-Newspaper & 
Magazines

27FORMATS OF DIGITAL JOURNALISM
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1. LISTICLES
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2. NEWSLETTER
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3. PODCASTS
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4. BLOGS



32
4.VIDEOS & DOCUMENTARIES



33
6. ONLINE NEWSPAPER & MAGAZINES
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6. ONLINE MAGAZINES



https://www.kisaanhelpline.com/digital-magazines
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36

Crisis 
Communication 

and Management

Dissemination 
of 

Agricultural News

Innovation and 
Technology Adoption

Community 
Engagement Policy Advocacy 

and Awareness

ROLE OF DIGITAL JOURNALISM IN AGRICULTURE
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Market Access and Price 

Information

Education and 
Training

Weather and 
Climate Information International and Cross-border

Information Sharing

Research and 
Development

Contd………….



38
ROLE OF EXTENSION PERSONNEL IN DIGITAL 

JOURNALISM

• Determining what audience need

• Identifying credible content to share

• Recognizing the platforms audience use

• Establishing goals and strategies appropriate to selected 
platforms

• Experimenting and Mastering use of platforms for 
engagement

• Crafting a message for multiple outlets



Accessibility and Reach 

Speed and Timeliness

Interactivity and Engagement

Cost-Effectiveness

Data and Analytics

Advantages of Digital Journalism 39



Information Overload

Quality and Depth

Erosion of Trust

Disadvantages of Digital Journalism
40
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CHALLENGES OF DIGITAL JOURNALISM

1. Privacy and Security

i. Data Collection and Sharing

ii. Data Breaches

iii. Cyber Security Threats 

iv. Surveillance 

2. Misinformation 
and Fake News 

i. Amplification and 
Virality

ii. Trust and Credibility

3. Digital 
Divide

4. Addiction 
and Overuse 
New media

Key Issues and New Challenges in New Media Technology in 2023: A Critical Review, Bharat Dhiman



Domino’s India data theft

April 2021

13 TB data of 18 million orders
 Customer names
 Addresses
 Delivery locations
 Phone numbers
 Credit card information of 1 million 

individuals

Privacy and Security

Top 7 data breach incidents in India Cyber Security / By Aditya Krishnan / May 9, 2023
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https://etinsights.et-edge.com/technology/cyber-security/
https://etinsights.et-edge.com/author/aditya-krishnan/
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Indian farmers data leakage

2019 by Dept. of Agriculture, Andhra Pradesh

 Farmer names
 Mobile number and Addresses
 Village locations
 Tractor Type
 Subsidy

Indian farmers data leakage

2022 by Pradhan Mantri Kisan Samman Nidhi (PM-
Kisan) website
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Delegates did not receive 'Magnificent Bharat' booklet at 
G20 summit

https://www.boomlive.in/fact-check/2023rewind-news-and-fake-news-that-made-headlines-in-india-23978

Image was made using Adobe Photoshop

Fake News 



STRATEGIES

45National Cyber Crime Reporting Portal

Indian Computer Emergency Response 
Team (CERT-In or ICERT)

Advanced Application for Social Media 
Analytics or AASMA

Electronic Media Monitoring Centre

Press Information Bureau

Fact Check Unit

Krishi 24/7

Krishi Jagran

PM-Digital Saksharta Abhiyan (DISHA)



461. National Cyber Crime Reporting Portal
30.08.2019

https://cybercrime.gov.in/

 Citizen Manual
 Cyber Safety Tips
 Cyber Awareness
 Daily Digest

2. Electronic Media Monitoring Centre

A premier set-up with advanced technologies to monitor, record and 
analyze broadcast content

9.06.2008
http://emmc.gov.in/#
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Indian Computer Emergency Response Team

Ministry of Electronics and Information Technology

Objectives

 Preventing cyber attacks against the country's cyber
space

 Responding to cyber attacks and minimizing damage
and recovery

 Reducing national vulnerability to cyber attacks

 Enhancing security awareness among common citizens

3. CERT-In or ICERT

 Indraprastha Institute of Information Technology, Delhi

 “24X7” collect and analyze “live data” on users from “multiple
social networks”

 Tracks social media profiles, their posts and networks of
connections to identify “top users”

 Track users’ devices and their locations and send “alerts” to
authorities depending on the “criteria” set by the authorities

4. Advanced Application for Social 
Media Analytics (AASMA)

https://en.wikipedia.org/wiki/Ministry_of_Electronics_and_Information_Technology
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Functions

• The accreditation of Indian and foreign media representatives

• Press briefings and press conferences

• Feedback to the Government on the press and public reactions on the

policies and programme of Government of India

• Organization of press tours to the development projects

• Holding of Vartalaps in regions to have direct interaction with media

and citizens

5. Press Information Bureau (1919)
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November 2019

Objective:
• To act as a deterrent to creators and disseminators of

fake news & misinformation
• To provide people with an easy avenue to report

suspicious and questionable information pertaining to
the Government of India for fact-checking

Checks the factual authenticity of any information related to
the Government of India, irrespective of the platform

https://factcheck.pib.gov.in/

FACT CHECK UNIT

https://factcheck.pib.gov.in/
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First-ever AI-powered solution to monitor and 
analyze agriculture news

 Addresses the need for an efficient mechanism
to identify and manage agricultural news
articles of interest to aid timely decision-
making

 Aid the Department of Agriculture and
Farmers Welfare (DA&FW) to identify
relevant news and generate timely alerts

6. Krishi 24/7
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7. Krishi Jagran



528. PM- Digital Saksharta Abhiyan (DISHA)

• Initiated under Digital India Programme

• February 2017

Objective: To cover 6 crore rural households (one person

per household) across the country

• To usher in digital literacy in rural India with a target

Outreach of PMGDISHA,2022

> 6.15 crore (enrolled) 

5.24 crore (trained) 

3.89 crore (duly certified)
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8th MARCH 2024

Aims to spotlight the diverse voices and
talents that are shaping India’s growth and
cultural narrative, driving positive social
change and fostering innovation &
creativity in the digital sphere
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Misinformation Combat 
Alliance (MCA) -‘Deep fake 

analysis unit’

Focus on four-pillar approach –
Detection

Prevention
Reporting 

Driving Awareness
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NEWS 

MOBILE APPLICATIONS

SOCIAL 
MEDIA 

AGRI MOBILE 
APPS 



56PODCASTS & BLOGS FACT CHECK & NEWS 
MONITORING TOOLS 
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RESEARCH 
STUDIES



1. SOCIAL MEDIA FOR AGRICULTURAL DEVELOPMENT: 
PERCEPTION OF KRISHI VIGYAN KENDRA SCIENTISTS

 Research Area: Seven states and Union territories viz., Andhra Pradesh,
Karnataka, Kerala, Lakshadweep, Puducherry, Tamil Nadu and Telangana

 Sample size: 161 Scientists

Objective: To analyze the purpose of utilization of social media by KVK scientists

59

Dishant (2020)

RESEARCH STUDY 1 
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Social Media

Seeking and 
dissemination of 

agricultural 
Information

Transfer of 
Technology

Acquiring Skills 
pertaining to 
agricultural 

practices

Sharing 
Success 
stories

Communication 
with other 

organizations

Seeking 
Suggestions

Publicizing
/ Rapport 
building

Entertainme
nt

Facebook 123 (76.40) 84 (52.17) 98 (60.87) 61 (37.89) 73 (45.34) 24 (14.91) 65 (40.37) 122 (75.78)

WhatsApp 146 (90.68) 148 (91.93) 136 (84.47) 135 (83.85) 141 (87.58) 129 (80.12) 133 (82.61) 145 (90.06)

YouTube 85 (52.80) 73 (45.34) 136 (84.47) 83 (51.55) 49 (30.43) 44 (27.33) 57 (35.40) 123 (76.40)

Instagram 25 (15.53) 12 (7.45) 17 (10.56) 14 (8.70) 0.00 0.00 28 (17.39) 37 (22.98)

Twitter 24 (14.91) 25 (15.53) 13 (8.07) 15 (9.32) 18 (11.18) 12 (7.45) 11 (6.83) 0.00

Telegram 13 (8.07) 12 (7.45) 16 (9.94) 12 (7.45) 25 (15.53) 11 (6.83) 18 (11.18) 27 (16.77)

LinkedIn 74 (45.96) 38 (23.60) 13 (8.07) 15 (9.32) 25 (15.53) 14 (8.70) 12 (7.45) 0.00

Skype 24 (14.91) 25 (15.53) 12 (7.45) 0.00 26 (16.15) 15 (9.32) 0.00 17 (10.56)

Messenger 13 (8.07) 11 (6.83) 15 (9.32) 10 (6.21) 38 (23.60) 32 (19.88) 25 (15.53) 36 (22.36)

Quora 24 (14.91) 0.00 12 (7.45) 0.00 0.00 25 (15.53) 0.00 0.00

Research Gate 75 (46.58) 39 (24.22) 49 (30.43) 26 (16.15) 23 (14.29) 28 (17.39) 50 (31.06) 0.00

Table 1 : Purpose of Utilization of Social Media by KVK Scientists

n= 161

1
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Suggestions
Number 
(Percent)

Rank

Provide better Internet connectivity in rural areas 161 (100) I

Scientists should stay up to date regarding social media features and privacy
settings

154 (95.65) II

Set up authentication body to scrutinize the messages regarding agriculture
shared via social media

152 (94.41) III

Disseminate need based farm information via social media 150 (93.17) IV

Make social media more secure by protecting the users from hackers 148 (91.93) V

Conduct periodic and regular training programs on use of social media 139 (86.34) VI

Set up more number of social media pages and groups related to agriculture 137 (85.09) VII

Attend conferences that encourage live Tweeting and use of social media 128 (79.50) VIII

Recruit technically competent personnel for using social media 123 (76.40) IX

Free mobiles internet data for farmers 28 (17.39) X

Table 2 : Suggestions given by KVK Scientists for effective use of Social Media for Agricultural 
Development

n= 161



Media Coverage of Digitalization in Agriculture: An 
Analysis of Media Content

 Research Area: German Newspaper Articles

 Sample size: 88 accessible articles [2016 (16), 2017 (24), 2018
(16) and 2019 (32)] and 629 statements

 Keywords: Digitalization+ Farm, Digitalization+ agriculture

62

Svenja and Julia (2023)

OBJECTIVES

 To identify arguments used in the media for and against digitalization in agriculture

 To categorize headlines used in the articles about digitalization in agriculture

 To investigate how the arguments of different interest groups are presented

RESEARCH STUDY 2 
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Categorization
Number of 

Articles
Media Number of Articles

Weekly News 
Magazines

6

Focus 4

Spiegel 1

Stern 1

Weekly Newspaper 28

Die Welt 13

Die Zeit 9

Frankfurter Allgemeine 5

Bild am Sonntag 1

Daily Newspaper 54

FA Zeitung 24

Siiddeutsche Zeitung 20

Bild 10

Table 1: Media Analyzed from Online Archives

n= 88
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59
23.4

17.6

Pro Contra Neutral

Arguments
Positive 

Headlines 
(n= 36)

Negative 
Headline 

(n=11)

Neutral 
Headline 

(n=21)

No 
mention 
(n= 20)

Pro 30 6 8 8

Contra 4 2 6 2

Neutral 2 3 7 10

Average 9.3 7.4 4.4 2.5
Fig 1: Arguments Distribution

n= 88

Table 2: Comparison of Headline and Content
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Fig 4: Frequencies of Arguments by Interest groups
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Swiping Pages: Comparative Study Analyzing the Shift from Printed 
Newspaper to Online Newspaper in India 

Yadav (2020)

Sample size= 198
Area: Pune, India

68
RESEARCH STUDY 3 
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Statements SDA DA N A SA

I prefer to access news online rather than offline 6 24 21 99 48

I am interested in knowing the headlines and
summary rather than going into full details (online)

6 18 33 114 27

Revisiting to a particular piece of information is
comparatively easy on online platforms rather
than offline platforms

6 27 33 93 39

I am satisfied with the online newspaper 0 3 15 135 45

Table 1 :People’s Opinion to Different Questions

Note: 0=Strongly disagree; 1= Disagree;  2=Neutral; 3=Agree; 4=Strongly agree

n= 198



70Table 2: Showing which Media is Convenient and Effective in Retaining News

Count

“I am interested in knowing the headlines 
and summary rather than going into full 

details.”? Supporting this statement, I prefer 
online news applications.

Total

SD D N A SA

Which of the 
following 

medium helps in 
retaining news?

Offline 
newspaper

21 9 0 21 6 57

Online 
E-paper 

15 3 18 69 36 141

Total 36 12 18 90 42 198

n= 198



71Table 3 : Reading habits and Medium of newspaper 

Count
How often do you prefer reading news?

Total
D S M R

Offline newspaper 12 3 24 12 51

Online 
E-paper 

96 15 18 18 147

Total 108 18 42 30 198

D= Daily; S= Several time of week; M=Monthly; R= Rarely 

n= 198



Table 4: Profession and News Reading Pattern

Count

Do you think online news applications provide 
convenience to customers? Total

SD D N A SA

My Profession 

Student 21 6 9 48 30 114

Employed 15 3 6 33 12 69

Business 0 0 0 3 0 3

Housewife 0 0 3 0 0 3

Others 0 3 0 6 0 9

Total 36 12 18 90 42 198

72

n= 198



A Study on Readers’ Preference Towards Online 
newspaper in Coimbatore City

Area= Coimbatore, Tamil Nadu
Sample size= 120

Rakesh and Krupa (2022)

73
RESEARCH STUDY 4 

OBJECTIVES

 To know the awareness level of online newspaper in Coimbatore city

 To analyze the factors influencing the choice of online newspaper

 To know the preference of online newspaper readers among the various online newspaper



Newspaper
Aware Not Aware

Number of

Respondents

Percentage of

Respondents

Number of

Respondents

Percentage of

Respondents

Times of India 106 88 14 12

Ndtv 57 47 63 53

Indian express 103 86 17 14

The Hindu 115 96 5 4

Hindustan Times 64 53 56 47

Daily Thanthi 88 73 32 27

Dinamalar 92 77 28 23

Live mint 96 80 24 20

Table 1:  Awareness level of different Online Newspapers 74
n= 120



Factor Constructs Frequency Percentage

Time spent
Less than 30 min 97 81
30 min to 1 hour 20 17

More than 1 hour 3 2

Device used

Mobile phone 113 94
Laptop 5 4
Tablet 2 2

Content Preferred

Headline 67 56

Political 15 12

National 5 4

International 8 7

Sports 18 15

Business 5 4

Local 2 2

Language preferred

English 52 43

Tamil 17 15

Both 51 42

Table 2: Factors influencing readers to read online news
75

n= 120



Factor Constructs Frequency Percentage

Factors influencing readers to

read online news

Easily Accessible 26 22

Constant update 15 12

Time saving 16 13

Ease of searching previous news 3 2.50

More mediums available 3 2.50

Organized content 2 2

Trustworthy information 55 46

76



Agreeability Strongly 
Agree Agree Neutral Disagree

Strongly 
Disagree

Easily Accessible 84 31 3 1 1

Constant updates 42 57 19 2 0

Time saving 37 34 46 3 0

Ease of searching previous news 22 36 29 24 9

Organized content 22 33 43 14 8

Trustworthy information 14 32 43 18 13

Table 3: Analysis on the Benefits of Online Newspaper 77
n= 120



Satisfaction
Level

Highly
satisfied

Satisfied Neutral Dissatisfied
Highly

Dissatisfied

Headline 77 32 10 0 1

Political 15 56 38 7 4

National 26 48 42 4 0

International 23 45 33 16 3

Sports 41 39 24 5 11

Business 24 54 22 14 6

Local 31 37 36 10 6

Table 4:  Satisfaction level of different Content in Online Newspaper 78
n= 120



Factor Construct Frequency Percentage 

Overall satisfaction 
towards online news

Highly satisfied 25 21

Satisfied 75 62

Neutral 20 17

Pay for online news
Yes 18 15

No 102 85

Different problems faced 
by readers

Slow internet connection 14 17

Heavy content 3 4

Advertisement 11 13

Pop up ads 55 66

Table 5: Readers Satisfaction level towards Online Newspapers 79
n= 120



Table 6: Preference of Online Newspapers

Newspaper Average* Rank

Times of India 59.56 I

The Hindu 57.63 II

Indian Express 53.76 III

Ndtv 53.39 IV

Hindustan Times 47.67 V

Daily Thanthi 47.65 VI

Dinamalar 45.86 VII

Live mint 34.44 VIII

80
n= 120
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84PLATFORMS YEAR FOUNDER CEO

YOUTUBE 2005 Chad Hurley, Steve Chen & Javed Karim Neal Mohan

FACEBOOK 2004 Mark Z, Dustin & Hughes

TWITTER 2006 Jack Dorsey, Noah Glass, Evan Williams Linda Yaccarino

INSTAGRAM 2010 Kevin Systrom & Mike Krieger Adam Mosseri

BLOGS (Barger) 1994 Justin Hall

GOOGLE 1998 Larry Page & Sergey Brin Sundar Pichai

EMAIL 1971 Roy Tomilson

WhatsApp 2009 Jan Koum & Brian Acton

Podcasts 2004 Adam Curry & Dave Wine

Video 1888 Le Prince (Roundway Garden Scene)

Pinterest 2010 Silberman, Paul Sciarra, Evan Sharp

Telegram 2013 Pavel & Nikolai Durov PavelDurov



85TIPS TO BECOME DIGITAL JOURNALISM

1. Be active online & get to know the digital outlets

2. Spot stories and Publish

3. Update your Technical Knowledge

4. Utilizing social media & comments to interact

5. Check for styling, toning & formats

TIPS TO Write Content

1. Know the inverted pyramid

2. Research on the topic& gather info 

3. Crisp, Short & Simple

4. Verify the sources

5. Edit the work



List of Journalism Awards 

This list of journalism awards is an index to articles about 
notable awards for journalism. It is organized by the region and 
country of the organization that sponsors the award, although 
some awards are not limited to one country.

International Journalism Awards 

1. The Elizabeth Neuffer Memorial Prize
2. The Prince Albert II of Monaco and UNCA Global Prize 
3. Online Journalism Awards, administered by Online News 

Association 
4. Fetisov Journalism Awards 
5. UNESCO/Guillermo Cano World Press Freedom Prize
6. World Association of Newspapers' Golden Pen of Freedom 

Award 
7. Premio Gabriel García Márquez, administered by Fundación 

Gabo 

Source: 
"https://en.wikipedia.org/w/index.php?title=List_of_journalism_aw
ards&oldid=1191270534" 

India’s Journalism Awards 

1. Ramnath Goenka Excellence in 
Journalism Awards

2. Bharatendu Harishchandra Awards 
3. Chameli Devi Jain Award for 

Outstanding Women Media persons 
4. National Award for Excellence in 

Journalism Raja Ram Mohan Roy 
Award

5. Rainbow Awards Feature of the Year 
Op-Ed of the Year

6. Siva Prasad Barooah National Award
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