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Mass Contact Methods

• Mass meeting

• Campaign

• Exhibition

• Newspaper

• Radio

• Television

• Farm 

publications
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Mass Meeting

• To communicate interesting and useful information 
to large audience at a time

• Few 100s – 1000s

• Purpose & out of curiosity

• Closed  & Open place

• PAS essential & slide / film show

• Objectives
– Focus attention – important topic

– Create general awareness & announce progress

– Enlist people participation at community work

– Appear personally before large audience
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MM: Planning and Implementation

– Decide topic, occasion and audience

– Select ltd. No. of speakers

– Venue, Date & Time

– Procure AV Aids, Publications

– Written Programme
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MM: Planning and Implementation

• Implementation
– Select Chairperson

– Start in-time

– limit formalities

– Focus theme- restrict 
digression

– Prevent speech making –
be on schedule

– Appropriate AV aids

– Watch reaction, 
encourage Audience 
participation

– Call for action, 
decision making

– Take adv. Of group 
psychology & appeal

– Close in-time 

– Summary –
Chairperson

– Recognize – part / 
help

– Distribute pub.

– Take interested 
names 
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Mass meeting - Follow up

–Keep Contact with interested persons

–Sustain wider interest through mass 
media

• Limitation

–In-depth discussion – X

–Can’t  be held frequently

–Difficult to get feedback



Content

Campaigns

Right Stage of Parthenium Trampling

Parthenium Awareness Campaign (2) Farmers Group Activity on Parthenium Composting
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Campaign
Eg. Animal Health / Parthenium / Polio / AIDS

• Intense educational activity for motivating
and mobilizing people to solve a problem or 
satisfy a need felt by them

–Day / week /month / year

–Villages / national  / international

–Once / repeated till goal reached

– Small number of people / entire community / 
Nation
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Campaign
Eg. Animal Health / Parthenium / Polio / AIDS

• Objectives

–Create mass awareness – imp. 
problem / felt need

–Induce emotional participation of 
community 

–Create favourable psychological 
climate for adoption
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Campaign – Planning / Prep.

• Identify & decide important problem / need

– List of specialists, local leaders and other 
persons

–Train the personnel

–Decide date / time

–Arrange inputs, services / transport

–Written programme

–Wide Publicity, posters 

– Involve Mass media
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Campaign: Implementation

• Follow the programme

• Group meeting – discuss problem/ need

• Arrange Method demo & training Prog.

• Supply of critical inputs

• Close watch – corrective actions

• Arrange Mass media coverage

• Conclude in time
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Campaign – Follow up

• Follow-up

–Contact participants & find out 
reactions

–Assess Extent of adoption 

–Publicize successful campaigns

–Analyze deficiency / failures

–Recognize local leaders
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Campaign – Advantages

•Advantages 

–Creating awareness

–Communicate large people

–Quick / emergency

–Less expensive more coverage
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Campaign –Limitations

• Limitations

– Applicable for topics of community interest

– Success d/o Cooperation of community

– Not suitable for complicated techniques 

– Adequate preparation , efforts, propaganda, supply of 
critical inputs
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Exhibition 

• Systematic display of models, specimens, 
charts, photographs, pictures, posters, 
information, etc. in a sequence around a 
theme to create awareness & interest in the 
community.

–Village / taluk / dist / state / intl.

–Theme + unrelated (Entertainment)

–Can Coincide with KM / FF / Local Fairs / 
Festivals
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Exhibition - Objectives 

• Objectives

–Promotes visual literacy

–Suitable to reach wide range of 
people

–Acquaints people with better 
standards

–Motivates to adopt better practices
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Exhibition : Planning and Prep.

• Committees : Steering / Sub

• Theme & organisations to be involved

• Budget estimate / sources

• Venue / time / date / duration

• Written programme & communicate in time
– Include recreational prog.

• Site ready

• Provide essential facilities

• Stall for farmers exhibits
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Exhibition : Planning and Prep.

• Pendal – meeting, training, entertainment

• Publicity  - Posters, media/ press meet

• Decorate, Lightings

• Quality exhibits 

– local material  & language

– Display at 50-60cm to 2m

– Avoid Overcrowd 

• Train interpreters

• Allot duties, rotation/ replacement
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Exhibition - Implementation

• Formal opening – L. Leader /personality

• Arrange smooth flow

• Interpreter explain – distribute publications

• Panel of experts - discuss

• Meetings / Trainings as scheduled

• Premises clean / Replace exhibits

• Judge the stalls – Quality display, Attention & 
effective communication

• Conclude – Thanking part./help.
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Exhibition : Follow up

–Meet visitors personally

–Maintain visitors register

–Contact Local leader & assess success

–Ensure critical inputs

–Look for changes in years
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Exhibition : Advantages & Limits

• Advantages

–Reaches less-literates

–Time & Energy

–Gaining attention

–Participate, learn and 
recall

–Public relation/ good 
will

Limitations

– Lots of funds

– Frequency

–Good deal of 
planning

– Expensive 
maintenance
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Group discussion Techniques
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Group Discussion Techniques

• Lecture

• Symposium

• Panel

• Debate

• Forum

25

• Buzz group

• Workshop

• Brainstorming

• Seminar

• Conference
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Lecture
Lecture on  FPOs / AII / GMCs

26



Content

Lecture
Lecture on  WTO / GMCs

• Verbal presentation by Speaker to Audience 
group
– Organized > prepared> attention> convey message

– Visuals aids

– Question & Answer Session

• Series of lectures
– Comprehensive idea

– Richly experienced speakers

• Helps in Systematic presentation of information

• Limits: Passive role of audience
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Symposium
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Symposium
Symposium on Parthenium Management
Symposium on Alternate Extension

• Meeting of small number of Resource Persons
– Present short prepared papers

• Present different phase or sub-division of a general 
topic

• Equal ability
• Interaction with audience not expected
• Information gathering at professional level
• Examples

– Symposium on Private Extension
– Symposium on social media in marketing
– Symposium on Genetically Modified Crops
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Panel Discussion
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Panel Discussion

• Group of three / four experts in specific area

• Address group of  trainees

• Mutual and audience interaction

• Guided by strong moderator
– Time

– Q&A Session

– Sum up

• Example
– Panel discussion on farmers Suicide

• Farmer Representative, Expert in Psychology, Police Investigator, 
Political Leader
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Debate
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Debate

• Two small groups discuss over two contradicting sides of 
an issue/ topic in presence of an expert/facilitator / 
moderator

• Topics of two sides essential
• Alternative presentations of 5-10 minutes  each on for and 

against speeches
• Duration of Moderation by the expert

– Present briefly practical situations & dimensions
– Enlists the issues and summarises 
– Complements the critical points
– Judges / Recommends the best side while acknowledging the 

critical points of opponents
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Forum
Milk: A1 Vs A2 Vs No

Low Cost inputs / Minimal External Inputs / No Cost Inputs / Zero Cultivation

• Two or three speakers talk on the same subject

• Each one present their points to the audience on 
the controversial dimension for consideration

• Followed by question and answer session 
between the audience and speaker

34
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Forum
Milk: A1 Vs A2 Vs No

Low Cost inputs / Minimal External Inputs / No Cost Inputs / Zero Cultivation

• Two or three speakers talk on the same subject

• Each one present their points to the audience on 
the controversial dimension for consideration

• Followed by Q&A session 

– audience & speaker

35
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Buzz Group Session
Land acquisition and Industrial equity for farmers

Setting up of Food Parks 

36
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Buzz Group Session
Land acquisition and Industrial equity for farmers
Setting up of Food Parks 

• Dividing large group into much smaller ones
– To break up large group

– To add variety & interest

• Topic is discussed for limited period of time 
(5min)

• Group react with ideas, opinion & questions

• Make oral report to all the groups

• Used to solicit solutions to problems & gather
opinions

37
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Workshop Workshop on Community Radio / RAWE / Bimonthly 
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Workshop Workshop on Community Radio / RAWE / Bimonthly 

• Cooperative gathering
– Discuss, learn & apply 

practical skills under expert 
supervision

• Duration: one day / 
number of days

• Planning Session – all 
participants involved

• Exchange ideas, experience 
and skills 

• Action oriented 
programme
– Eg. Bimonthly Workshops
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Brainstorming
Mitigating Flood effect / Fertilizer Shortage
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Brainstorming
Mitigating Flood effect / 
Fertilizer Shortage / 
Election Manifesto

• Group of knowledgeable persons given Problem and asked 
to produce as many solutions as possible with in a given 
period

• Spontaneity & creativity are important

• Purpose to promote group creativity

• Restrict 20 / group

• Ideas presented are recorded and all can see that

• Evaluate their merits/demerits

• Examples 
– Brainstorming on investing agriculture

– Brainstorming on mobilizing farmers / participants for MM 41
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Seminar
Eg. Seminar on Climate Change and Red Gram Cultivation
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Seminar
Eg. Seminar on Climate Change and Red Gram Cultivation

• More formal in nature
• Study in depth to be made in 

specific areas
– Guidance of experts

• Discussion papers presented
– Based on study / research

• One or more plenary sessions
• Pooling together opinion of large 

number of person
• Conclusion & recommendations 

are arrived for action
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Conference
Eg. Conference on Export Opportunities in Horticultural crops

• Pooling of experiences and opinions among a 
group of people who have special qualification in 
an area
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Colloquium
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• Three or four resource persons discuss a specific 
topic

• Audience free to express opinion

– Raise issues

– Ask questions

• More of audience participation

Colloquium
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Syndicate
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Syndicate

• Study group

• Members represent the principal sub groups

• Chairperson and Secretary

• Positions held on Rotation

• Problem assigned for study & solution

• Minimal guidance from trainer

• Prepares report & present it to the assembly

• Study Period for a month  or more, 10-12 sittings
48
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Case study
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Case study

• Written case or problem situation presented
• Participants carefully study and examine from all 

facets
• Different solutions are evolved
• Participants appreciate others view point and 

analyse lacunae in their thinking / analysis
• Interrelatedness of factors operating in the situation 

is highlighted
• Example

– Case study on Farmers Innovation
– Case study on FPO
– Case study on Farm Entrepreneurship
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Role Playing
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Role Playing

• Participants are made to act and re-live a 
particular situation

–To get a real feel

• Success of RP Requires empathy

• Gives insight into the complex behavioral 
patterns of ind.

• Role playing units to be small

• Conduct discussion following the role play
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Interactive video
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Interactive video

• Sequencing and selection of video material

• Control programme on own pace of 
learning

• Step by step progress

• Incorrect response > provide further 
information for clarity

• Testing to be done to ensure
54
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Tele conferencing (Audio / video)
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Tele conferencing (Audio / video)

• Telephone / radio / Satellite / Wireless 
network used

–Satellite transmission / microwave / two 
way cable

• One or more locations

• Experts in studio listen and answer live

• Reduces need for travel and scattered 
audience
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Thank you
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